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Employees who save more are apt to worry less, work better. 


Large and small firms find our 
Payroll Savings Program helps. 


Production may not soar overnight — but you will help 
many an employee to greater security and reliability. 


It’s the painless way for them to save — through pay 
deductions — dollars they’ll never miss, And a painless 
way for you to boost morale, Simply pass out folders includ- 
ing coupons where employee can specify pay to be with- 
held. We’ll handle any questions, individually or by group, 
and keep each account current. You provide one list of 
participants and issue just one monthly check. 


Each separate account is insured up to $10,000, is with- 
drawable and earns full 4% currently. Send coupon today. 
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40 

SAFETY OF 

YOuR Savings 


100 NORTH STATE STREET 
CHICAGO 2, ILLINOIS 


Blease sends see ... Payroll Savings Program 
folders for distribution among our employees. 


Dunbar Builders turns “Lookers” 
into buyers by featuring 


NEW HOME INTERPHONE! 


An intercom system through telephones! 
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ANSWER THE DOOR BY PICKING UP THE NEAREST PHONE 


“We pre-wire every home we build for the new Home Inter- 
phone system,” says Mr. Herbert M. Rosenthal, President 
of Dunbar Builders, one of Chicago’s largest town-house 
builders. “It’s good business. The Home Interphone really 
provides the convenience and security that most prospec- 
tive home owners are looking for these days.” 


Many Chicago area builders and contractors now share 
Mr. Rosenthal’s enthusiasm about Home Interphone. They 
know that homes equipped with Home Interphone systems 
sell best .. . and keep buyers sold. Families like the way 
Home Interphone saves steps, eliminates countless trips 
around the house and shouting to gather the clan. And the 
lady of the house really appreciates the security of answer- 
ing the door without actually opening it... especially at 
night. Home Interphone is so convenient, so simple, any 
child old enough to use the phone can operate it. 

To find out more about the profit building Home Inter- 
phone, call our Architects’ and Builders’ Service without 
obligation. In Chicago, phone 727- # 
3721 ... outside Chicago, call your ILLINOIS BELL TELEPHONE 
Illinois Bell business office. 


TALK BETWEEN ROOMS IN YOUR HOME 
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_READER’S VIEWPOINT _ 


To the Editor: 

What a refreshing change of pace 
is your “Art Mercier’s Sportsman’s 
Corner.”” My compliments to you for 
this interesting and _ informative 
series, handled so capably by Mr. 
Mercier. I’m looking forward to fu- 
ture articles. 

Would you be good enough to 
grant permission to reproduce the 
two fishing scene photos which ap- 
peared in the “Corner” in the May 
issue? 

S. Ps ;COHA 
JAMEs P. Conway & 
ASSOCIATES 


To the Editor: 

I was delighted to get such a good 
response to the article which you 
published on “Summer Emphasis— 
Holidays in Chicago” in last month’s 
COMMERCE magazine. 

It is wonderful to realize that so 
many people in Chicago are inter- 
ested in developing the Chicago 
Summer Holidays plan and I hope 
it continues to move forward. 

I certainly thank you for your 
help. 

J. M. Kapp 
CHAIRMAN, CHICAGO SUMMER 
Ho.ipays COMMITTEE 


To the Editor: 

It gave me a great deal of pleasure 
and satisfaction to review the pic- 
tures and the description of the 
award made to Joseph T. Ryerson & 
Son for our new General Office 
building. We also enjoyed partici- 
pating in the luncheon award pro- 
gram on April thirteenth. 

However, I believe an apology is 
due the Sumner S. Sollitt Company 
inasmuch as both the luncheon pre- 
sentation announcement and the ac- 
knowledgment in your May issue of 
ComMMERCE magazine indicated that 


(Continued on page 55) 
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Winged Assyrian Bull at the University of Chicago’s Oriental Institute 


Chicago: cultural center 
of America’s heartland 


The reputation of Chicagoans as 
highly competent businessmen is 
well known. Less publicized has 
been their relentless effort to bet- 
ter their city culturally. Their in- 
terest in the arts and sciences has 
created the world-famous Chicago 
Symphony Orchestra, the Chicago 
Lyric Opera and some of the most 
important museums, libraries and 
study centers in the world. 
Chicago’s Historical Society was 
founded in 1856 and today is a 


“must” for students of Lincolni- 
ana. Chicago’s Public Library. is 
one of the nation’s largest and cir- 
culates more than 10 million books 
a year, and Chicago’s Art Institute 
features one of the finest collections 
of French Impressionistic paintings 
in the world. 

Chicago’s Museum of Science 
and Industry contains 14 acres of 
exhibits and is visited by 2% mil- 
lion people a year. In the Chicago 
Natural History Museum, exhibits 


draw visitors from all continents. 
On the lakefront, the Adler Plan- 
etarium plays host to 500,000 scien- 
tists and star-gazers annually. 
Chicagoans have approached the 
cultural building of their city with 
the drive and determination that 
characterize their business deal- 
ings. Theresults have been remark- 
able; from a dusty frontier town of 
five generations ago has grown a 
metropolis rich in the best that 
cultivated civilization has to offer. 


The First National Bank of Chicago 


Dearborn, Monroe, Clark and Madison Streets « Building with Chicago since 1863 


MEMBER F.D.1.C, 
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EYE ON CHICAGOLAND 


Thomas H. Coulter 


Dear Member: 

Opening ceremonies for the third Chicago International Trade Fair 
will be held in just a little more than a month from the time you read this 
letter. That means there is still time for Association members to take 
advantage of many special privileges extended them during the biggest 17 
days of 1961 in Chicago. 

First of all...Association members...and ONLY Association members 
-.-.are given the opportunity to strengthen employe relationships...by giving 
their employes the opportunity for special recognition during the first 
Eoree days 0 the Fair... July 25sthrouch July 27: 0n each of these three 
nights...an_employe of a member company will be awarded two round trips to 
Kurope. In addition...100 gift certificates will be awarded to member 
company employes which they may use in the Carson Pirie Scott & Co. Inter- 
national Market at the Fair. 

Employe identification cards may be ordered without charge from 
the Association. These cards may then be presented at the special "Salute 
Center" at the Fair...making employes eligible for these special awards. 
Cards are not admissions to the Fair. Tickets may be purchased in advance 
from the Association or at McCormick Place. 


guests from Latin America and Canada in a series of special events to be 
held in connection with the Chicago World Marketing and Inter-American 
Industries Conferences to be held during the Fair at McCormick Place... (SHE 
PAGE 16 OF THIS ISSUE OF COMMERCE FOR DETAILS) . 

Thirdly: Did you know that this year for the first time you can 
hold your own private party at the Chicago International Trade Fair?... 
Thanks to the splendid facilities of McCormick Place and the excellent 


catering services of the Hilton Hotels...private dining rooms are available 
for luncheons and dinner parties. 

The Hilton and Fair managements have arranged several very 
attractive "package" deals for groups ranging from 30 up to several hundred 
which include not only luncheon or dinner and admission to the Fair...but 
special reserved seats at the "BIG INTERNATIONAL SHOW" in McCormick Place's 
big new auditorium...seats which are front and center...the best in the 
house...the ONLY reserved seats for any performance of the "BIG SHOW" with 
the exception of those set aside for distinguished guests from Latin 
America...Canada...overseas and other parts of the United States. 

Time is growing short. As large as McCormick Place is... 
arrangements should be made now to avoid disappointment...particularly for 
luncheon or dinner "package" deals...which must be put on a "first-come— 
first-served" basis. The Fair opens July 25 and runs through August 10. 

Why not call the Association today and arrange for...1. Employe identi- 
fication cards...employe bulletin board posters and brochures announcing 
the Fair's Salute to Employes...advance tickets...2. Your own and your 
wife's participation in events planned for the Inter-American Industries 
Conference guests...3. A "package" deal for a private party during the emia 


Sincerely, 


Chief Executive Officer, The Chicago 
Association of Commerce and Industry 


Rendering of New Plant just completed for United Flat Rolled Products Company 


Fourteen New Plants Now Located In 


Clearing’s Franklin-Mannheim District 


Franklin Avenue West of Mannheim Road 


Franklin Park, Illinois 


Clearing Industrial District, Inc., has four 
modern industrial districts in the Chicago area. 


A NEW MODERN DISTRICT The company offers the services of a complete 


engineering and construction department, archi- 

tect and financing on either a long term lease 

F Oo L° PA '@) D E R Ni p L A | T S or purchase contract; in short, cvery detail 
toward a completed project. 


For further details address inquiries to “Clear- 
ing Industrial District, Inc., 38 South Dearborn 


e e ° reet, icago,” or call ndo -0135. 
Choice Sites Available se aes Nl RAndolph 6-013 


CLEARING INDUSTRIAL DISTRICT, Inc. 


FIRST NATIONAL BANK BUILDING CHICAGO 3, ILLINOIS 
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Start of Recovery 


By JOHN K. LANGUM 


Vice President for Research and Statistics, 
Chicago Association of Commerce and Industry, 
and President, Business Economics, Inc. 


HE American economy has start- 

ed to move up in recovery from 
the recession of 1960-1961. Now that 
the process of cyclical expansion has 
started, we can expect that economic 
activity will rise by a considerable 
extent during the rest of this year 
and presumably 1962. At the same 
time, we need to keep in mind the 
need for moving up enough so as 
to measure up to our full potential. 
Adequate recovery remains very 
much the challenge which faces the 
American economy. 


Bottom of the Recession 


During the first quarter of 1961 
we hit bottom in the recession and 
we have started to move up. Gross 
national product was just below 
$500 billion, down from $505. bil- 
lion in the second quarter of 1960. 
The Federal Reserve index of in- 
dustrial production was at 102 in 
each month, January, February, and 
March 1961. On a monthly basis, 
February seems to have seen the low 
point, for the Federal Reserve index 
was lower by a fractional amount 
in that month. Similarly, total per- 
sonal income reached its low in 
February. 

The percentage decline in gross 
national product stated in current 
dollars in the 1960-1961 recession 
lasted three quarters and amounted 
to 1.1 percent. By comparison, the 
corresponding figures were two quar- 
ters and 3.6 percent in the 1948-1949 
recession, four quarters and 2.7 per- 
cent in the 1953-1954 recession, and 
two quarters and 3.6 percent in the 
1957-1958 recession. The decline in 
the 1960-1961 recession was not as 
sharp as in the three preceding busi- 
ness downturns in the postwar peri- 
od. This conclusion would also be 
supported by comparisons made in 
terms of gross national product in 
constant dollars or in terms of in- 
dustrial production. 

There are two principal reasons 
for this. First, the decline started 
from a relatively low peak in busi- 
ness activity. Recovery in 1959 and 
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1960 was clearly weak and halting, 
and the longer-run performance of 
the economy from 1955 through 1960 
was inadequate in several respects. 
Accordingly, we went down in re- 
cession from a lower level and had 
less of a fall. Second, in 1960-1961, 
the major part of the inventory 
swing from accumulation to liquida- 
tion occurred before there was any 
drop at all in final demand, largely 
due to the timing of the steel strike 
and its aftermath, In previous re- 
cessions there had been more of a 
coincidence of swing in inventories 
and drop in final demand. 

Percentage declines and duration 
of contraction, however, are no 
really adequate measures of the 
seriousness of recession. The impact 
on unemployment and _ corporate 
profits must surely be considered, as 
well as the relationship of cyclical 
fluctuation to underlying growth 
trends. 


Extent of Recovery 


Already, some definite improve- 
ment has been noted in business ac- 
tivity. "The Federal Reserve index 
leaped three points, from 102 in 
March to 105 in April, and higher 
in May. Gross national product is 
probably running at an annual rate 
in the area of $505 to $510 billion in 
this second quarter of 1961. 

Current expectations, rather wide- 
ly held, are that the Federal Re- 
serve index will rise to a range of 
about 112 to 115 in the fourth quar- 
ter in 1961. Similarly, gross national 
product is counted on to rise to a 
range of at least $525 to $535 billion 
in the fourth quarter. As recovery 
proceeds, overall levels of business 
activity will rise further in 1962. 

Major inventory adjustment oc- 
curred during 1960 and early 1961. 
The swing was from accumulation 
at a rate of $11.4 billion in the first 
quarter of 1960 to liquidation at a 
rate of $4.5 billion in the first 
quarter of 1961. Preliminary reports 
indicate that during April the rate 
of inventory liquidation was cut 


sharply. In fact, inventories of all 
manufacturing industries, seasonally 
adjusted, actually rose somewhat dur- 
ing April, thus reversing a series of 
seven consecutive monthly reduc- 
tions. ‘This resulted in the big in- 
crease in industrial production which 
occurred from March to April. A 
return to inventory accumulation 
on a significant scale does not seem 
likely in the near future, although 
this will be affected by expectations 
of labor disputes and price increases. 
Nevertheless, the ending of inventory 
liquidation at the rate which oc- 
curred during the first quarter has 
already added almost $5 billion to 
eross national product. 


Business Capital Outlays 


Plant and equipment expenditures 
of United States business are now 
reaching bottom. They will rise sig- 
nificantly during the rest of 1961. 

The SEC-Commerce _ estimates 
which became available in early 
March pointed to these conclusions. 
More recently, the McGraw-Hill es- 
timates which became available in 
early May indicate an upturn in busi- 
ness capital outlays sharper than 
previously expected. These estimates, 
published in Business WEEK, indi- 
cate a rise in plant and equipment 
expenditures from a seasonally ad- 
justed annual rate of $34.2 billion 
in the second quarter of 1961, at the 
low, to $37.3 billion in the fourth 
quarter. 

The strengthening of business 
plans and expectations which is 
underway is further indicated by the 
step-up in new orders of durable 
goods manufacturers. These have 
recently risen from a low of $12.9 
billion in January to $14.6 billion 
in April. Current sales and produc- 
tion levels are well supported by new 
orders. 


Consumer Area 


The broad area of consumer spend- 
ing will be moving up significantly 
during the year. Residential con- 
struction and consumer spending on 
durable goods have reached their 
low point and will be moving up in 
some degree. Consumer spending on 
nondurable goods and on services has 
been well maintained and will show 
sizable dollar increases during the 
year. In spite of rising unemploy- 
ment, total disposable _ personal in- 

(Continued on page 26) 


Metropolitan Chicago Trends 


POPULATION AND GENERAL 
GROWTH TRENDS: 
Population—Metr. Area (000) Estimated 
Recorded Births: 

SO Gal eee ee 
—Metr. Area (6 Ill. Counties)... toe t 
Recorded Deaths: 

—Chicago .. Sin ya eet Lee Wee 

—Metr. Area (6 Ill. Counties) ___ 
Marriage Licenses : 
No. of Main Tel. in Serv. (Ill. Bell) (000) 

—Business Telephones 

= Residential, Welephones === 


INDUSTRY: 
Index of Ind. Prod. (1947-49=100) 
Petroleum Refining (Jan. 1957=100) ___ 
Ind. Gas Consumed—Chgo. (000 ‘Pherms) 
Electric Power Prod. (000,000 K.W.H.) — 
Dressed Meat Und. Fed. Insp. (1953=100) 


TRADE: 


Dept. Store Indexes (1947-49=100) 
—Sales (Seasonally Adjusted) —....____. 
—Inventories (Seasonally Adjusted) —_. 
Retailer’s Occupation Tax Collections 
(Municipal Tax Excluded) (000) 
—Chicago 
—Chicago Metr. Area (6 Ill. Counties) 
Consumer Price Index (1947-49—100) 
All Items—Chicago 
New Passenger Cars—No. of (R. L. Polk) 


April 1961 


6,925.2 6,915.3 


7,315 8,117 
12,327 12,902 
3,319 $3,232 
5,080 5,102 
4,880 3,277 
333.0 332.1 
1,715.8 1,716.9 
131.5p 129.0 
N.A. 101.2 
14,247 15,585 
1,947 2,108 
60.8 60.9 
129 123 
146 145 
N.A. $ 8,549 
N.A. $ 14,656 
130.1 130.2 
23,958 23,800 


March 1961 


Feb. 1961 


6,905.1 


7,118 
11,435 


3,118 
4,839 
3,233 


121 
143 


$ 9,310 
$ 15,868 


130.5 
18,936 


April 1960 4/61 vs. 4/60 


6,804.7 


7,426 
11,887 


Sy202 
4,940 
4,736 


3259 


1,694.8 


138.2 

102.5 
15.333 
1,901 
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143, 


$ 10,082 
$ 16,801 
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31,663 
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Cumulative—4 months 


% Change 


1961 from 1960 
LM 6,925.2 =iceales 
aie 30,299 == (6 
T 48,973 4.04 
oa 13,132 — 7.7 
af 20,397 — 49 
al, 15,145 — 14 
LM 333.3 + 23 
_M GALE reson SL. 
\ 129.7p — 6.8 
Ax 108.8009 kee ty 
Tr 60,177 — 7.) 
Ag 8,141 — 0.6 
A 62.3 aialis 
A 123 0.0 
A 141 — 0.7 
Tx $ 29,908 — 5.4 
Tx” 3$° 51,5358 — 1.3 
A 130.3 + 0.9 
T 88,119 —19.5 


T=Total of 4 months. Tx=Total of 3 months. A=Average of 4 months. Ax—Average of 3 months. LM=Latest Month. P=Prelim- 
inary. NA=Not Available. *Indicates residential vacancy rate. r—Revised. 
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WANT CANS IN A HURRY ? 


naborl are a CAN 


EVERYTHING IN CANS 

ALL types... ALL sizes... 

- for ANY product...for ANY use 
...in ANY quantity--one or thousa 
Immediate Deliver 


thot FREUND CAN 
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Architect-Engineer: 
Naess & Murphy, Chicago 


Just a push of the button is all it 
takes to start (or stop) this com- 
pletely automatic 60-ton capacity 
absorption-type Gas air conditioner 
at the Scholasticate for the Sisters 
of Charity, 1025 W. Sheridan 
Road, Chicago. 


The modern new Scholasticate for the 
Sisters of Charity was recently built across 
from Mundelein College on Chicago’s north 
side. When it came to specifying an air con- 
ditioning system, Gas equipment was chosen 
because of its efficient, dependable per- 
formance and its economy of operation. 


A 60-ton capacity steam absorption air 
conditioner using Gas as the boiler fuel cools 
the chapel, lobby, library, dining room and 


Se ee 


Gas air conditioning chosen 
for new Scholasticate 


kitchen. The unit has no major moving parts 
to cause objectionable noise or vibration. 


Its simple construction, automatic opera- 
tion and minimum maintenance require- 
ments make absorption air conditioning a 
practical choice for many industrial estab- 
lishments. With Gas as the boiler fuel — on 
summertime rates — operating costs are cut 
toa minimum. Idle or excess boiler capacity 
can be put to use all year ‘round. 


For more details on Gas air conditioning equipment, just telephone 
431-4000. One of our engineers will be glad to discuss the application of 


Gas to your particular needs. 
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AS LIGHT AND COKE COMPANY 
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MORE ELECTRIC HEAT ADS 


create new opportunities — easier selling 
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Nothing says modern like Electric Heating. When 
you suggest this new kind of heating comfort to 
a prospect, look what you have working for you: 
greater cleanliness, less dusting and decorating, 
no drafts or chilly spots; no dried-out air; no 
worries about flames or fuel. And with Radiant 
Electric Heating—perfect 24-hour-a-day heat con- 
trol in every room plus freedom from furnaces, 
ducts, radiators and boiler rooms. 
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Our bigger-than-ever campaign on Electric Heat 
drives home these exclusive benefits—helps create 
new freedom, new opportunities for you. For com- 
plete facts, see your Commonwealth Edison or 
Public Service Company representative. 


¢ Commonwealth Edison 
Public Service Company — ©.8.Co. 
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Alice in Blunderland 


Alice Taxpayer is at the bottom of a very deep finan- 
cial hole in Springfield. She is nearly drowning in her 
own tears while everyone is running, and running, 
and running — just to stay in the same place. 

There is no magic mushroom to be nibbled which 
will rescue Alice from her predicament at this session 
of the Legislature. The cost of government during 
the next two years will have to be met in several ways. 

The Chicago Association of Commerce and Industry 
supports, as the least painful and the fairest, a two- 
year increase of 1gc in the Retailers’ Occupation ‘Tax; 
a 14c increase in the Municipal Retailers’ Occupation 
Tax, provided the legislation requires that at least 
one-half of the proceeds from the municipal increase 
be used to abate local real estate taxes and that a tax 
ceiling be reimposed in the corporate fund of the city 
of Chicago. 

Broadening the base of the Retailers’ Occupation 
Tax (excluding special order machinery and_ the 
printing trades); continuing the increase in cigarette 
taxes originally imposed to pay the Korean War 
Bonus; and the imposition of a cigar tax, are the 
other measures which the Association supports to 
provide needed tax revenue during the next biennium. 

To prevent recurring crises at the end of each 
biennium, however, and to halt the perennial running 
without getting anywhere, more basic action is needed 
by the State Legislature before it adjourns. What is 
needed and must eventually come is agreement on 
a new Revenue Article which meets the needs of 
today’s complex economy. Merely trying to put the 
wheels, which keep falling off, back on the 100-year- 
old horse-and-buggy Illinois Revenue Article can 
result only in continued tax inequalities, evasions 
and tortuous legal interpretations which keep the 
ancient article bumping and rattling along long after 
it should have gone to the scrap heap. 

Current efforts to get a state income tax, with or 
without constitutional amendment, are just more 
baling-wire lash-ups of the antique revenue article. 
Two previous proposals for a new article were de- 
feated by the voters — largely because taxpayers feared 
(through widespread misunderstanding) that an in- 
come tax would be imposed. Illinois voters are sure to 
defeat any proposed amendment permitting a state 
income tax which this session of the legislature may 
submit. If this should happen, the financial chaos 
which will result will be of far greater magnitude 
than Alice Taxpayer’s current troubles in Blunder- 
land. 

To rescue Alice three things are necessary: one, 
temporary action to meet the state's immediate finan- 


editors page 


eoeereeees eae eor tec ence ereaee ec ee 


cial crisis; two, a new revenue article which will raise 
sufficient income for the state on a basis equitable to 
all taxpayers; and, three, a searching examination of 
all expenditures to eliminate unnecessary expense 
wherever possible. 

Planned Obsolescence 

American manufacturers are constantly at work pro- 
viding stimulus to the economy through a deliberate 
program of planned obsolescence — not in the sense 
of making inferior products which quickly wear out 
and must be replaced — but through imaginative work 
on the design board, in the laboratory and on the 
pilot production line to provide better and_ better 
products to meet the needs and wishes of the consumer. 

A case in point are the ideas for new uses and new 
designs in the area of television and radio receivers 
unveiled by the Advanced Design Center of the Radio 
Corporation of America. Here, as in other centers for 
many industries, men have their eyes and imagination 
on the future. 

Anticipating expected technological developments, 
the RCA design center has set future goals for the 
designers and engineers of RCA. In the 70’s, the 
company projects development of solid-state television 
screens which will make possible color receivers only 
inches in depth, instead of today’s bulky consoles. 

Among ideas which designers and engineers expect 
to develop are pocket size color television and AM/FM 
receivers which can be used and carried anywhere. 
Utilizing micro-modules and transistors, the sets are 
self-contained. 

Another idea would provide the executive with 
a set combining both his business and entertainment 
in one unit. By day he would use the unit to demon- 
strate his product to customers by means of a com- 
bination color ‘TV screen and video tape cartridge, 
which stores his sales message. By night, in the com- 
fort of his hotel, he would provide his own color 
television receiver for personal viewing. 

With still another projected idea, the executive 
would have twin units of the “Home-Office Intercom.” 
Weekend dictation at home could be stored on tape, 
then transmitted to the office by means of radio signal 
on Monday morning. The boss? He can take the day 
off. 

None of these, nor other equally imaginative units, 
are available now. But when they are, they will make 
obsolete the most sturdy and serviceable receivers 
we have today. ‘This is the way American industry 
plans obsolescence. 
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this ic FACT of our present economy 


. . in the years ahead to survive and pros- 
per a company will have to. plan its 
marketing strategy with the utmost care. 
It will be essential to move a new 
product into.the market early, to exploit 
the opportunity while it exists, and to 
pull out as soon as the market begins 
to close.” 


from Nations Business, May 1961 


Mr. President, 


Could your company 
use the services of over 200 top 
caliber, sales training man- 
agers across the nation, capa- 
ble of recruiting and training 
your local representatives (or 
franchisees) at a controlled 
cost to you? 
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an entirely new concept for 
business expansion, provides its serv- 
ice for a limited number of companies 
seeking more effective distribution. 


(A, ... find out today 


thru a business ‘‘Surv-A-nalysis’’ 
how you can “‘self-finance’”’ rapid 
National Expansion. 


© -.. find out today 
how ‘Profiles by Partake’’ 
can recruit the right local represen- 
tatives for you. 
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vali: . .. find out today 
how ‘Sales Success Seminars’’ 


can increase your local representa- 
tive’s effectiveness. 


Phone or write today for a complete 
descriptive brochure: Partake, Inc., 
Dept. C, 324 Oak Brook Road 

Oak Brook, Illinois. Phone 654-0324 
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e Automatic Salesman — An auto- 
matic vending machine which sells 
such merchandise as transistor radios, 
cosmetics, jewelry, drugs, hardware, 
toys, films or similar merchandise 
also makes change for paper cur- 
rency. Called ‘‘Super-Vend,” it has 
been introduced by Automatic Can- 
teen Company of America. The ma- 
chine makes it possible for retail 
stores to offer as many as~130 items 
from a single, unattended unit which 
accepts the customer’s money, re- 
turns exact change and automatically 
delivers the selected merchandise. 
Frederick L. Schuster, Automatic 
Canteen Chairman, said units will 
shortly go on location in several 
Chicago shopping areas with a num- 
ber of major retail chain locations 
testing the machines. The machines 
are available only on lease. 


e New Agency Name—A new name, 
Post & Morr Inc. has gone up on the 
door of the former Gordon Best 
Company, 55-year-old Chicago based 
agency. Carl M. Post, for the past 
year president of Gordon Best Com- 
pany, acts in the same capacity with 
the new firm. Frank F. Morr, long- 
time vice president of Gordon Best, 
is executive vice president of the 
agency and Gordon Best, former 
Best Company chairman, continues 
as Chairman of the Board of Post & 
Morr Inc. ‘ 


e Jail or Job — This year over 2,000 
youngsters will be committed to the 
Illinois Youth Commission for train- 
ing and rehabilitation, a new bro- 
chure published by the Job Finding 
Investigating Committee points out. 
The voluntary organization Oe ANE 
linois employers, representatives of 
the Illinois State Chamber of Com- 
merce; the Ilinois Manufacturers 
Association; The Chicago Associa- 
tion of Commerce & Industry and 
the Illinois State Federation of La- 
bor, urge other employers to join 


ETE 


, loose-leaf format 


VERYWHERE 


the committee. Says the brochure: 
“You as an Illinois employer are 
invited to help provide productive 
work opportunities that are essen- 
tial to the successful rehabilitation 
of these young people, when they 
return to their communities.” Chair- 
man of the’committee is William F. 
Gerdes, Jr., Vice President, Michel- 
mann Steel Construction Co., Quin- 
cy and Vice Chairman is Elliott 
Donnelley, Vice Chairman of the 
Board, R. R. Donnelley & Sons Co., 
Chicago. Complete information may 
be obtained from Executive Secretary 
George E. Parsons, Illinois Youth 
Commission, 160 N. LaSalle Street, 
Chicago 1, telephone FInancial 
6-2000. 


e Highway Hardware —A new de- 
sign and engineering program to 
help create safer and more efficient 
highway systems has been announced 
by U. S. Steel Corporation. The pro- 
gram embodies new design concepts 
and complete engineering-fabricat- 
ing data for hundreds of ideas for 
“highway hardware’ items — steel 
signs, sign supports, guard and 
bridge rail, light standards and 
right-of-way fence. The company has 
developed the engineering data and 
new design concepts which are being 
incorporated into two Highway 
Hardware Books. All designs in Vol- 
ume I conform to the specifications 
for signs and sign supports of the 
American Association of State High- 
way Officials and the American Road 
Builders Association joint commit- 
tee. Reflecting the change and inno- 
vations of today’s family of steels, a 
is used for the 
notebook so that its contents can be 
easily supplemented with new ex- 
amples of unique applications, or 
technical information on new ma- 
terials. 


e New Franchise Service — Partake, 
Inc., 324 Oak Brook road, Oak 
(Continued on page 31) 
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_two-way switch @ Replaces switch i in two-way circuit; used with 
switches i in three-way circuit © Solid-state, semi-conductor device 


nol Pieos}a or aute-transformer). 


Revere Electric Supply Co. 
2501 West Washington Blvd., Chicago 12,. Illinois 


Gentlemen: 
Please send me prices and literature for the DREAM- 


ELECTRIC SUPPLY co aa 


2501 West Washington Boulevard ‘Chicago 12, Illinois Company Name: 


- SEeley 8-3636 


*For Incandescent Lighting Only! 


Address:—___ 
City & State: 


J. Peter Grace 


By J. PETER GRACE 
President, W. R. Grace & Co. 


The Grace organization has 
worked for more than a century 
with the Latin American people. 
“We were greatly heartened by 
the President's dynamic program,” 
said Mr. Grace. “Through this 
article, we are strongly urging the 
United States business community 
and our fellow citizens who un- 
derstand the mutuality of interest 
between the United States and 
Latin America, to support vigor- 
ously and effectively the program 
enunciated by the President. 

“With this in mind, we have 
drawn upon the accumulated 
knowledge and experience of our 
organization, which has been in- 
timately associated with the peo- 
ple of Latin America for so many 
decades—in good times and bad. 
From the appreciation we have 
gained of their problems and as- 
pirations we have developed vari- 
ous suggestions which we feel will 
help make the Latin American 
hopes of today become the real- 
ities of tomorrow.” 

This article is excerpted from a 
booklet by Mr. Grace. Copies of 
the full text may be obtained by 
writing COMMERCE magazine.—Ed. 
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It’s Not Too Late 


In Latin America 


Proposals for action now 


in the areas of political support and 


economic aid to the peoples 


of our sister republics 


has announced an imaginative 

and imperative program of 
firm political support for Latin 
America and neighborly economic 
aid to the people of our sister Amer- 
ican Republics. 

The President’s State of the 
Union Message assured the govern- 
ments and people of Latin America 
that the United States stands solid- 
ly at their side to help them block 
off the inroads of Communism and 
build a better life for themselves 
and their children in a secure atmos- 
phere of freedom. 

The message from Washington 
was received with great enthusiasm 
throughout Latin America, and it 
has engendered high hopes among 
the people that the United States 
will extend a helping hand in their 
hour of need. Yet hopes can quickly 
turn to despair at this critical time 
in Latin America unless the mes- 
sage on which they are based is 
promptly translated into reality. 


Piss anno John F. Kennedy 


Staunchest Defender 


The staunchest defender of pri- 
vate property and the most depend- 
able opponent of Communism is the 
man who owns his own home. And 
the readiest victim of Communist 
propaganda is the man whose chil- 
dren lack a decent roof over their 
heads. 

Latin America is seriously ill- 
housed—its per capita rate of home 
ownership is lower than anywhere 
else in the Western world. Some of 
its urban slums were described by 
as keen an observer as the Honor- 
able Adlai Stevenson as the worst 
he had seen in his travels all around 
the world. 


The most recent authoritative 


survey shows 20 million Latin Amer- 
ican dwellings out of an estimated 
total of 31 million to be below the 
minimum requirements for human 
habitation. Construction of over one 
million new houses per year is re- 
quired simply to meet the needs of 
the growing population, without 
considering the replacement of un- 
fit houses. The present annual rate 
of construction of new homes is 
one to every sixteen persons being 
added to the population. For a com- 
parison, the rate in the United 
States is one new house for every 
three persons added to our popula- 
tion. 


Impending Family Formation 


This alarming situation brings 
back into sharp focus the tremen- 
dous impact of the fact that 40 per 
cent of the Latin American popula- 
tion is under 15 years of age — some 
70 million young human beings. The 
impending wave of family formation 
and population increase means that 
a situation already critical will 
shortly be desperate. These facts 
speak for themselves. 

The key assistance which we can 
give to Latin America lies in the 
success of this country, achieved dur- 
ing the last three decades, in design- 
ing workable financing methods for 
housing. 

We should make available to 
Latin America the techniques of 
low interest home mortgage financ- 
ing which have made 67 per cent 
of United States families the owners 
of their own homes. These are the 
techniques which have built more 
than 16 million houses in the United 
States in the past 15 years. In doing 
so, they have created the United 
States residential construction in- 
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dustry, which now represents some 
$20 billion per year, or some 4 per 
cent of our gross national product. 

The phenomenal development of 
savings and loan associations in the 
United States suggests an answer. 
The savings and loan industry in 
the United States has increased in 
total resources from $7 billion in 
1945 to over $72 billion today, and 
eight of every ten of these dollars 
are invested in homes. More than 7 
million Americans now have home 
mortgage loans from insured say- 
ings associations, totaling more than 
$60 billion and representing over 40 
per cent of the nation’s total home 
mortgage debt. 


Savings and Loan 


A similar job can be done in Latin 
America. For example, the First Sav- 
ings and Loan Association was or- 
ganized in Puerto Rico in 1948 
with a capital of $200,000. By De. 
cember 31, 1960, its assets totaled 
over $65 million, and it had granted 
over $100 million in loans. Its in- 
terest rates average 614 to 7 per 
cent. As a result of the success of 
this first venture, five more savings 
and loan associations have been 
formed in Puerto Rico. 


There is no question that there 
exist in Latin America today im- 
pressive amounts of individual sav- 
ings which could be channeled into 
sound building programs if the ap- 
propriate machinery in the form of 
savings and loan associations were 
available. 

An idea of the quantity of this “in- 
visible” money which people of mod- 
est circumstances can generate when 
they have leadership and confidence 
has been recently furnished by the 
Reverend Daniel McLellan, an 
American Maryknoll missionary in 
Peru. He has started the Peruvian 
Credit Union system, which in turn 
is now developing a savings and 
loan program for home construc- 
tion. 

In April 1955, through the efforts 
of Father McLellan the first credit 
union was established in Peru with 
savings deposits of 603 soles. By 
1959, its savings had increased to 
6.7 million soles and its membership 
has now grown from 23 people to 
$,754,- 80 per cent of whom are 
Indians. During this period it grant- 
ed 4,484 loans, totaling 19.5 million 


(Continued on page 34) 
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Good housing has been provided for employes of the Chiquayante mill in Concepcion, 
Chile. There is great need to improve housing throughout Latin America 
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Illiteracy is being fought by radio in some areas of Colombia. Father Joaquin Salcedo 
has had overwhelming success in bringing education to rural communities. ’ 
Now UNESCO experts will join the priest in the unique program of education-by-radio. 
Father Rodriguez, shown above at Sutatenza radio station, has recently returned 

from serving a UNESCO fellowship in Canada. UNATIONS photo 
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1961 TRADE FAIR 


Culture—Business—Entertainment 


Honored guests will be Latin American and Canadian leaders 
attending Chicago World Marketing and Inter-American 
Industries Conference to be held in McCormick Place 


General Robert E. Wood, retired Board 
Chairman, Sears Roebuck & Co., is chair- 
man of Inter-American Industries Con- 
ference in McCormick Place during 
International Trade Fair 


By THOMAS H. COULTER 


Chief Executive Officer, 
Chicago Association of Commerce 


and_ Industry 


an all-out welcome for Latin 

American and Canadian visi- 
tors to the World Marketing and 
Inter-American Industries Confer- 
ence, July 22-30. McCormick Place, 
new home of the Chicago Interna- 
tional Trade Fair, July 25-August 
10, is also the site of this signifi- 
cant conference which will bring 
several hundred top Latin American 
leaders of business, government and 
education to the city along with 
their counterparts from Canada and 
the United States. 


A hospitable Chicago is preparing 
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Implementing purposes of ‘’Alianza Para Progreso’’ and the Inter-American Industries 
Conference, a Trade Mission to Latin America under auspices of the Chicago 
Association of Commerce and Industry was warmly received in eight Latin American 
countries and Puerto Rico during a 23 day tour by air. Shown above are members of 
the Association’s Mission, in Hotel Tamanaco, Caracas, Venezuela at a reception given 
by the Association: (front row, |. to r.) S. E. Rosenbloom, representative, Behr Ma- 
chinery G Equipment Corporation; Mrs. E. E. Hargrave; E. E. Hargrave, Administra- 
tive Vice President, Jewel Tea Company, General Secretary, the Association and Leader 
of the Mission; Mrs. S. E. Rosenbloom; Edward J. Stephani, President, Nickey Chevro- 
let Sales Incorporated; Mrs. Edward J. Stephani; (back row, I. to r.) Robert P. 
Cunningham, Director, Association’s Public Relations Division; Marco Agurcia, Repre- 
sentative, International Basic Economy Corporation; Robert M. Buddington, Vice 
President in Charge of Sales, Inland Steel Company; Ferris S. Martin, Assistant Vice 
President, Rollins Burdick Hunter Co.; William H. Cates, Tour Director, The Vogue 
Travel Service, Inc.; Norbert Armour, Vice President and General Merchandise 
Manager, Carson Pirie Scott G Co.; Robert L. Bean, Secretary of the Mission, Director 
of the Association's World Trade Division and Roger Claus, Associate, Nickey 
Chevrolet Sales Incorporated. Not in the picture were mission members R. A. Ebersole, 
Executive Vice President, Chisholm, Boyd & White; L. H. Swanlund, Vice President- 
Director, Brunswick Corporation; George E. Thieman, Partner, Chicago office, Arthur 
Andersen and Company 


These important people are com- The Chicago business community 


ing here for important reasons. Chi- 
cago once again is taking the lead in 
international trade development. 
The conference will mark the first 
major implementation by the Amer- 
ican business community of “Alianza 
Para Progreso,” urged by the nation- 
al administration to help Latin 
America’s millions join the peoples 
of other free countries in prosperous 
free enterprise. What is undertaken 
here July 22-30 may well have a last- 
ing beneficial effect on the course 
of world history. 


is invited—yes, urged—to play an im- 
portant part in this historically sig- 
nificant event. Each Conference visi- 
tor will have as his own host an 
important Chicago businessman who 
will help his guests to form a favor- 
able image of the city and the na- 
tion. Businessmen who wish to serve 
as hosts are urged to write General 
Robert E. Wood, Chairman of the 
Inter-American Industries Confer- 
ence, Chicago Association of Com- 
merce and Industry, 30 W. Monroe 
street, Chicago 3, Illinois, or to tele- 


Commerce 


At the reception the Association’s Trade Mission to Latin 
America gave in the Victoria Plaza Hotel, in Montevideo, 
Uruguay, Dr. Hector Paysse Reyes, Chairman of the Interna- 
tional Affairs Committee of the Uruguayan Chamber of Repre- 
sentatives, and Chairman of that country’s Olympic Committee 
(second from left), receives from E. E. Hargrave (center), 
Association General Secretary and Chief of the Mission, pens 
sent by Felix Stungevicius, Honorary Consul of Uruguay in 
Chicago, to the participants in the 1959 Pan American Games 
held in Chicago. Also in the pictures are (left to right) Robert 
L. Bean, Director of the Association’s World Trade Division and 
Secretary of the Mission; Dr. Mario Antonio Mera, President 
of Asociacion Pro Intercambio Comercial Uruguay-Estados 
Unidos, Chairman of the Honorary Sponsoring Committee for 
Uruguay of the 1961 Inter-American Industries Conference, 
and S. E. Rosenbloom, representative of the Behr Machinery 
& Equipment Corporation 


Co-Chairmen of the Honorary Sponsoring Committee for Brazil 
of the 1961 Inter-American Industries Conference, shown in 
this picture taken at the reception given by the Association’s 
Trade Mission to Latin America in the Jaragua Hotel, Sao Paulo, 
are (left) Lelio de Toledo Piza, lawyer and banker; (center) 
Humberto Monteiro, Director of Ford Motor do Brasil; and 
(right) Fernando Lee, President of Industria Brasileira de Aco, 
S.A. Also in the picture are Mrs. de Toledo Piza, and E. E. 
Hargrave, Association General Secretary and Chief of the Mission 


E. E. Hargrave, Association General Secretary, and Chief of 
the Trade Mission to Latin America (left) shows Federico 
Humbert, Jr., Chairman of the Honorary Sponsoring Committee 
for Panama of the 1961 Inter-American Industries Conference 
(second from left), the Chicago flag which was displayed at 
the reception given by the Mission at the El Panama Hilton, 
on Saturday, May 6, together with the flags of the United 
States and Panama. Also in the picture, left to right, are Robert 
L. Bean, Association World Trade Division Director and 
Secretary of the Mission; Federico Humbert, Honorary President 
of The Panama Chamber of Commerce, Industries and Agricul- 
ture, and Pablo Abad, Secretary General of the Chamber, and 
Rene Orillac, Managing Director of Banco Nacional of Panama 


At the reception the Association’s Trade Mission to Latin 
America gave in the Hotel Gran Bolivar in Lima, Peru, (left 
to right) A. L. Walker, Vice President and General Manager 
for Latin America of The Brunswick Corp; Norbert Armour, 
Vice President and General Merchandise Manager, Carson 
Pirie Scott & Co.; E. E. Hargrave, Administrative Vice President, 
Jewel Tea Company, Association General Secretary and Chief 
of the Mission; Dr. Herless Buzzio Zamora, Manager, Corpora- 
cion de Comerciantes del Peru, Chairman of the Honorary 
Sponsoring Committee for Peru of the 1961 Inter-American 
Industries Conference; and Robert M. Buddington, Vice Presi- 
dent in Charge of Sales, Inland Steel Company 


phone FRanklin 2-7700, Extension friends and contacts, and possibly In Latin America,’ page 14, this 
346. new partners in joint ventures as issue of COMMERCE). Now the Chi- 

Chicago business leaders unable to patent and license agreements, the cago business community has the 
serve as hosts are urged to partici- current pattern of Latin American opportunity to inaugurate for the 


pate in receptions and events de- investments. 
signed to extend to the visitors the 


nation a whole new concept of rela- 


For too long Latin America has tionships with our south-of-the-bor- 


most exciting personal warm wel- been neglected by government, busi- der neighbors. The visitors are all 


come possible. Here’s an opportu- ness and citizenry 
nity for Chicagoans to make new Grace’s article, “It’s Not Too Late 


June 


(see J. Peter centers of influence in their respec- 


(Continued on page 45) 
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Fishermen display lunkers taken from 
Basswood Lake, a northern pike and 
a lake trout 
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At a recent press party in Chicago given by Arrowhead. Country resort operators 
Stan Pechaver (I), Ely, Minnesota radio outdoor editor and Public Relations Director 

for the Duluth, Mesabi & Iron Range Railroad, plays host to Art Mercier 

(center) and Carl Brandt, owner of the Wilderness Retreat Lodge 


Art Merciers Sportsman's Corner 


Hub of the border between Minnesota and Ontario, 
Ely, Minnesota, offers top recreation in wilderness Arrowhead Country 


A family vacationing near Ely portages 
from one sparkling lake to another 


Canoeist glides silently along likely 
shoreline before casting in waters 
of Quetico Superior Forest 
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HE border country between 

the United States and Canada, 

and especially that section be- 
tween Minnesota and Ontario, has 
long been known as one of the top 
outdoor recreation areas in the 
world. 

Ely, Minnesota is the hub of this 
northwoods country. Here are hun- 
dreds of lakes and magnificent for- 
ests where relaxation is the keynote 
and family fun can be a big part 
of any vacation. ‘There is swimming 
along sandy beaches or in heated 
pools, water skiing, boating, fishing 


Sam Maxwell, CBS Television sales 
executive, New York City, 

displays smallmouth black bass 
caught at Curtain Falls 


or just enjoying the scenic sights. 

Golf may be your sport and if so, 
you will delight in Ely’s excellent, 
rolling 9-hole course with  close- 
cropped grass greens—right on the 
edge of town and only a matter 
of minutes from your resort. 


Pack-Horse Trips 


Riding horses or pack-horse trips 
may be taken over old trappers’ 
trails through the wilderness to hid- 
den, crystal-clear lakes, with many 
picnic stops to explore the beauty 
of this country. Ely offers daily mo- 
tor launch excursion trips which 
are relaxing for all the family. 

With over 500 lakes within a 20- 
mile radius of Ely, fishing is better 
than ever. You will find many spe- 
cies of fresh water fish, including 
large and smallmouth bass, walleye 
pike, northern pike, lake trout and 
pan fish. Winter ice-fishing is grow- 
ing in popularity, too, as more and 
more people enjoy this winter won- 
derland. Angling licenses are avail- 
able at all resorts, sporting goods 
and hardware stores, locker plant 


and minnow dealers. All these, plus 
(Continued on page 26) 
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Theyre Doing It By Gluing It 


The story of the new “miracle adhesives” now being 


used for fabrication of many industrial products 


TwinWeld, all-purpose epoxy 
adhesive made by Fybrglas 
Industries, division of Schramm 
Fiberglass Products, Inc., Chicago, 
is used ‘to fasten anything to 
anything.’’ Principal uses are, 

in addition to production line 
assembly, for household repairs 


June 


Carrying straps attached to Willard 
automotive storage batteries with 
Eastman 910 Adhesive. One drop 
of adhesive is applied to 

each end of strap on production 
line and strap is pressed into place 
on container. Within few minutes, 
without further pressure, bond is 
sufficiently strong to hold up to 
five times weight of battery 


Problem of producing water and 
air tight bond between plastic 

and rubber is solved by 

Pacific Moulded Products Company 
in manufacture of underwater 
swimming masks by using 

Eastman 910 Adhesive 


By ROSS L. HOLMAN 


OT LONG ago some officials 
of the Balfour Company, 
Attleboro, Mass., took one of 

their manufactured metal medal- 
lions, smeared on it some Eastman 
910 glue, and stuck it to an onyx 
base. This adhesive gave the metal 
such a deathlike grip it couldn’t be 
pulled loose without tearing away 
some of the onyx itself. This is just 
one example of how some recently 
developed glues are being made to 
stick anything to most anything. 

In another test by the Eastman 
Chemical Laboratories in Kingsport, 
Tenn. an automobile with four pas- 
sengers was suspended in the air by 
a bar of iron attached to the car by 
some of the 910 high strength glue. 


Two Ingredients 


Superstrength glues under differ- 
ent brand names are produced by 
a number of manufacturers. Gen- 
erally speaking, they are made up 
of two parts—an epoxy resin to 
which is added a liquid catalyst. 
The two ingredients are usually 
mixed on the spot where the glue 
is to be applied. 

At Chrysler's Cycleweld plant 
near Detroit engineers smeared a 
glue called Liquid Iron on the side 
of a kitchen chair. They stuck it to 
a brick wall and sat a girl in it. 
Although the young lady moved 
around and waved her dangling 
feet the chair didn’t give an inch. 
Later, when the chair was pulled 
from the wall by the strength of 
three men, the glue that held it 
there pulled off part of the brick to 
which it was attached. 

Although the epoxy adhesives 
didn’t play much of a part in our 
way of life until six years ago, the 
Chrysler Corporation used the first 
of these superstrength glues in 1943 
to put together wing sections for 
combat planes. It was called Cycle- 


(Continued on page 38) 
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Masonite Corporation in the spring of 1962 will move its general offices Assisting in groundbreaking ceremonies for 


into a 10-story building now under construction at the southeast corner Loyola University’s ae milan On ee aa 
of Washington street and Wacker Drive. Building will be of reinforced were: (I. to r.) John ) a ae! ime 
concrete construction and exterior walls above the second floor Association President; Charles C. erwin, 

will be of anodized aluminum mullion windows and white Vermont chairman of Loyola’s Board of Lay ee Oe 
marble spandrels. Initial floors will be clad in dark granite and white marble. James Fitzgerald, president pile a ae ent Union 
A. Epstein and Sons, Inc., engineers and architects and the Very Rev. James F. Maguire, S.J., 


Loyola’s president 


The 225 unit Flying Carpet Motor 
Inn, near O’Hare Field at 

3131 Mannheim road, will open 
September 1, giving Chicago one 
of the Nation’s most modern 
international appointed 
accommodations for travelers, 
conventions and industrial meetings. 
W. B. Cohan Corp., architect 

and engineer 


ge rere 
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Architectural concept of the University of Chicago’s new Center for 
Kimbark avenues. Three-story block-long building was designed by Ed 
made possible by a $2,333,333 grant from the W. K. Kellogg Foun 
building is scheduled for completion by the Fall of 1962 


Continuing Education at 60th street between Kenwood and 
ward Durell Ston of New York City. Building was 
dation. Construction for the $4 million air-conditioned 
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Precision assembly under new 
shadow-free lighting system in 
Chicago Aerial Industries’ 
“white room.” Fluorescent 
lighting system delivers 
approximately 325 footcandles. 
Entire lighting of new 

$3 million plant was planned 
in cooperation with 

General Electric Company 


Improving quality of aircraft 
quality steel, A. Finkl and Sons 
Company have designed 
method for pouring vacuum 
degassed nickel chrome molly 
steel through a blanket of 
Argon gas into an ingot mold 
previously filled with argon gas, 
keeping outside air from 
reaching pouring stream 


Aerial view of 200,000 
square foot manufacturing 
plant and 22 acres of 
property at 2900 W. 
Vermont street, Blue Island, 
which was purchased for 

an undisclosed sum by 
Enterprise Wire Co. as its 
new manufacturing facility. 
Seller was Union Asbestos & 
Rubber Co. Arthur Rubloff & 
Co. was sole broker in the 
transaction 


Last load of lightweight aggregate concrete Is 
loaded just prior to topping-out ceremony 

at site of Chicago’s 24-story $16 million 
LaSalle-Jackson Building. Wielding gold-bladed 
shovels are Neville Pilling, chief executive 
officer, Zurich American Insurance Companies; 
Wylie F. L. Tuttle, president, Collins Tuttle 
and Company, project managers; Robert H. 
McCormick, Jr., president, McCormick 
Willoughby Company, rental agents; 

Porter Jarvis, president, Swift and Company 
and E. A. Locke, Jr., president, 

Union Tank Car Company 
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George L. Clements, President, 
Jewel Tea Company, Inc., accepts 
“Retailer of The Year’’ award from 
A. J. Hawkes, President of the 
Merchandising Executives Club of 
Chicago. In presenting the award, 


Hawkes pointed to Jewel’s personnel, 
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scholarship and training programs, 
standard of quality, and execution of 
merchandising promotions as 
outstanding 
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Judson B. Branch (second from left), president, 
Allstate Enterprises, presents first membership in 
new Allstate Motor Club to Mr. and Mrs. Robert T. 
Gober, with children Mary Susan, 12, and 

Joel, 7, of 2509 N. Hamlin avenue, Chicago. 
Gober, a counselor of studénts at New Trier 

High School, Winnetka, and his family were cited 
as ‘‘a modern motoring family” as Allstate Motor 
Club begins coast-to-coast service 
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Robert E. Straus (r.), president, American 
National Bank and Trust Company, receives the 
American Heritage Foundation Outstanding 
Citizenship Award on behalf of the bank 

from John L. McCaffrey, president-elect 

of the American Heritage Foundation. 

American National was selected for top 
performance by a bank in the 1960 

“Inform Yourself and Vote’’ campaign 
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An objective look at a large and 


important segment of the metropolitan 


area’s buying population 


By CHARLES A. DAVIS 


President, Charles A. Davis and Associates, Inc. 


The Lake Meadows Shopping Center attracts Negro shoppers not only from the 
immediate neighborhood, but from other communities on Chicago’s south side 


FEW years back, a-group of 
A merchants were discussing spec- 

tacular “loss leader’’ items to 
launch a proposed sales push in a 
south side Negro community, where- 
upon one businessman cautioned 
against drastic price cuts. “I can sell 
a $39 suit for $79 easier than I can 
sell a $79 suit for $39,” he declared 
in support of his advice. 

A Chicago Tribune survey of a 
community in “the upper end” of 
the Negro market made at about the 
same time, described friendliness on 
the part of sales people as of ex- 
treme importance in dealing with 
Negro customers. 

A moving picture on how to sell 
the Negro market produced by John- 
son Publishing Co., soberly warned 


Negroes. 

These _ observations are rem- 
iniscent of the fable about three 
blind men who examined an ele- 
phant, each arriving at a vastly dif- 
ferent conclusion about the nature 
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of the elephant. The authors of these 
observations are far from blind in 
their appraisal of the Negro market. 
However no single one of these three 
observations in itself accurately por- 
trays the nature of Chicago’s Negro 
economic community. 


Assessing Negro Market 


In assessing the Negro market of 
Chicago—or any other large metro- 
politan center for that matter—a 
number of things stand out, but 
none more impressively than the 
poverty of valid statistical informa- 
tion and the profusion of insistent 
generalizations. Undoubtedly there 
is some truth in many of these con- 
fidently asserted “do’s and don'ts” 


against any special treatment of ®of dealing with Negro consumers. 


But how much? And how useful are 
they to merchants and manufactur- 
ers concerned with markets and re- 
gions rather than neighborhoods? 
Over the years, some reasonably 
reliable body of experience has 


Following 15 years in commu- 
nications, including stints as 
sports news writer, city editor 
and advertising manager with 
the Chicago Defender and in- 
formation officer with the Com- 
mission on Human Relations, 
“Chuck” Davis hung out his 
shingle as a public relations and 
Negro consumer market con- 
sultant a year ago at 2400 S. 
Michigan avenue. He sees the 
Negro market as complex, dy- 
namic, and full of undeveloped 
potential. Ed. 


developed among retailers, and 
sometimes indirectly, much of this 
experience has found its way to dis- 
tributors and manufacturers. This is 
like shooting from the hip, however. 
It entails a constant possibility of 
grave error. The limited inventories 
of most retailers and a number of 
ready indices of customer preference 
tend to protect them from catastro- 
phe. But what guides exist for manu- 
facturers and mass marketing 
organizations? 

The decennial census and special 
censuses taken by the Department 
of Commerce in interim years pro- 
vide most of the genuinely responsi- 
ble data available on Negro popula- 
tion and income. The irresistible, 
magical figure of “one million” has 
been repeated so casually and so 
often by self-styled experts attempt- 
ing tomeasure the burgeoning Negro 
population of Chicago, that already 
these people are challenging the 
1960 census figure of 812,637 Ne- 
groes here (plus 77,517 in the Metro- 
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The Junius Brodnax family of Washington 
Heights is representative of a segment 
of the Negro market with above-average 
income. Dr. Brodnax is an optometrist 


As more and more homes are bought by Negroes, the market for 
appliances, furnishings and other items becomes greater. 
This is a block of Negro-owned homes in Chatham 


As in Chatham, Negroes have acquired homes in suburban 
Markham, where, too, their spending for home needs 
must increase with purchase of a house 


politan ring, excluding Lake County, 
Ind.) as either inaccurate or wilfully 
misstated. 

Between 1951 and 1960, the Popu- 
lation Research Center at the Uni- 
versity of Chicago made many val- 
uable estimates and projections for 
municipal agencies under the gen- 
eral designation, Chicago Commu- 
nity Inventory. Most of these are 
available through the Department 
of City Planning or the Community 
Conservation Board. The Chicago 
Supplement to the National Hous- 
ing Inventory of 1957 produced 
some of the most revealing data yet 
compiled on the economic status 
of Chicago Negroes. The Chicago 
Defender conducted buyer prefer- 
ence surveys among Negro house- 
wives in 1952, 1955, and 1958, the 
last reporting 35 per cent of all 
Negro families as having $5,000 or 
more annual income. 

In addition to the cult of the 
“magic million” other unnecessary 
inaccuracies and uncertainties per- 
sist at the most elementary levels of 
fact gathering. For nearly a year, the 
Chicago Commission on Human Re- 
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lations and the Cook County Physi- 
cians’ Association (Negro medical 
society) stated a figure for the num- 
ber of Negro physicians in Chicago 
(it is under 250), each citing the 
other as authority. 


Remarkable Significance 


Some things may be concluded 
about the Negro market from the 
census and the few other reliable 
sources. It is unmistakable that this 
population group is growing at a 
remarkable rate through natural in- 
crease and inmigration. It is unmis- 
takable that this growth has remark- 
able significance for present and 
future retail marketing in the cen- 
tral city, particularly because of its 
relationship to white population 
change. To illustrate: In 1956, the 
Chicago Community Inventory es- 


Five years in advance of that date, 
the non-white population _has 
reached 837,655, and the total popu- 
lation has fallen to 3,550,404! Stated 
another way, Negroes have been re- 
placing whites in the city at a faster 
rate than prevailed five years ago, 
and whites have been leaving the 
city at an accelerated rate. Presently, 
the 812,637 Negroes in Chicago com- 
prise 22.9 per cent of the total 
population, or practically one out of 
every four consumers. Their num- 
bers and proportions are increasing 
significantly in Suburbia too, where 
they now represent 14.3 per cent of 
the total metropolitan population 
of 6,220,913. 

To Chicago businesses and serv- 
ices, this means that future plan- 
ning and programming must take 
into account the Negro and his po- 
tential as a consumer. In the central 


timated the non-white population of @ city, he comprises the only popula- 


the city proper as 706,000 out of an 


estimated total of 3,745,000. It pro- 


jected the rates of change to 1965, 
arriving at a non-white population 
figure of 831,000, and a total popu- 
lation figure of 3,973,000. 


tion group showing _ significant 
growth, except for southern whites 
and Latins (who are given the 
blanket designation “white”). 
That the Negro is oriented to 
(Continued on page 48) 
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New 
WGN Mid-America 
Broadcast Center 


The “color house” 
that quality and integrity 
built 


Color studio. Show rehearsal.—> 


Sales reception room. Radio studio. Show in progress. 


The only broadcasting center con- 
ceived, designed and built for color 
—WGN’s new studios offer clients 
a total service. Three complete 
color studios contain every facility 
for the production of color pro- 
grams. A mobile remote-color-unit 
covers news breaks and sports 
events in any part of Chicagoland. 
WGN’s remote color facility is one 
of only two in the entire country! 


These new WGN facilities—in- 
cluding a turntable stage for auto- 
mobile commercials—are unparal- 
leled anywhere in radio and televi- 
sion, in audio and video taping and 
other related services. 


Owned and operated by Chicago- 
ans, the new WGN ‘‘color house”’ 
is dedicated to rendering greater 
service to all Chicagoland—to ad- 
vertisers, and to their agencies. 


WGN 


Radio and Television 
2501 Bradley Place « Chicago 18, Illinois 
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For Memorable Moments... 


CHAMPAGNE 


.-. The Great Champagne of France 


Planning a trip to France? Be sure to visit 
the famous 15-mile champagne cellars 
of Maison Moét & Chandon in Epernay. 
For arrangements, see your travel agent. 
Schieffelin & Co., New York 
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Start of Recovery 


(Continued from page 7) 


come has been on strong ground, 
even during the recession, and has 
started to rise. Improved consumer 
attitudes will further add to con- 
sumer expenditures. 

Total retail sales in April were 
$18 billion, on a seasonally adjusted 
basis, down from $18.2 billion in 
March but up from $17.8 billion 
in January and February 1961. Such 
a volume of retail trade in April 
1961, however, was well below the 
record high figure in April 1960 of 
$18.9 billion and the same as two 
years before in April 1959. 

Private housing starts averaged an 
annual rate seasonally adjusted of 
1,200,000 in the first four months of 
1961. The low has been reached 
and there will be a rise during the 
rest of the year. Nevertheless, de- 
mand is not too strong, and a con- 
siderable rise over 1960 would still 
leave us far short of 1959. 

Personal income is rising, how- 
ever. It is even now at record rate. 
Unemployment will shortly begin to 
show some welcome reduction. Con- 
sumer attitudes are improving be- 
yond question. These make _ for 
definite improvement in the con- 
sumer area. Once again, however, 
we need much improvement to reach 
a level where we should be. 


Government 


State and local expenditures con- 
tinue to show their regular pattern 
of increase. This adds to the strength 
of stalwart support in the economy. 

A strong increase in Federal ex- 
penditures is underway. The budget 
estimates of late March indicated a 
rise of $5.3 billion in cash payments 
between fiscal year 1960 and fiscal 
year 1961, and another rise of almost 
$7 billion in cash payments to the 
public between fiscal year 1961 and 
fiscal year 1962. Accelerated pro- 
grams for defense, space exploration, 
and foreign aid were requested by 
the President late in May. These 
programs would add $750 million or 
more to Federal expenditures in 
fiscal year 1962 and substantially 
more in later years. 

The full effect of programs previ- 
ously called for by President Ken- 
nedy will add at least $3 billion an- 
nually to expenditures beyond fiscal 
year 1962. While these expenditure 


increases raise major questions of 
proper fiscal policy, they are a major 
short-run plus to business activity. 

The American economy faces a 
real problem of adequate recovery. 
We need to do much more than 
bounce back from the recession of 
1960-1961. We need to get back on 
the tract of major growth and ex- 
pansion. Such full prosperity will 
not be achieved easily or in a hurry. 
Even now, in the second quarter of 
1961, gross national product and 
total personal income are at new 
record levels. Yet unemployment is at 
a high level and corporate profits 
are at recession levels. 

Sometime ahead, however, the 
American economy will get going 
again in adequate terms. Business 
firms are definitely stabilizing profit 
margins and improvement will soon 
be noted in response to recovery. 
Over the longer pull, too, the 
pressure downward on profit margins 
may ease, with greater public at- 
tention being given to appropriate 
wage and price levels. Real demand 
for durable goods will rise, partly 
as a result of the passage time, and 
partly from technological progress. 
A much-needed push to the economy 
from the money side can and should 
be provided by monetary and fiscal 
policies. The tremendous needs of 
the under-developed nations of this 
exploding world offer an unparalled 
investment outlet and market -op- 
portunity. 


Sportsman's Corner 


(Continued from page 18) 


a variety of other things to do and 
see—activities of your Gwn choosing 
—are yours, in Ely. 

I never think of Ely, Minnesota 
without thinking of Stan Pechaver. 
Stan perhaps has done more than 
any other to tell the story of Ely 
and the border country to literally 
millions of vacationers who have 
come to this area and returned year 
after year. I asked Stan Pechaver to 
tell us the story of his home country. 

Said Stan: 

“They call me the biggest liar 
in the world!—But I never tell lies 
—not even white lies. It’s only be- 
cause I report the fishing, camping 
and vacation news of the area as I 
have done for the past fifteen years 
that they express this doubt of my 
veracity. They don’t believe it — 
until they become acquainted with 
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Plan A Wilderness Fishing 
Sales Safari 


At Bill Zup’s Curtain Falls Fish- 
ing Camp away from it all — no 
planes — no roads — accessible by 
fast lake cruiser. 


Swap Fish Stories—mix in a bit of 
business—Shore lunches mid tall 
pines—incredible blue skies—the 
lonesome call of the loon will ser- 


enade you—then at night sleep— i a | 
: Curtain Falls Fishing Camp located middle top at the head of this 
sleep—a quiet peaceful sleep. wild escaping water. 


Ultra modern cabin accommodations for groups 
6 to 20—meals in main lodge—finest equipment— 
Guides wise in wilderness’ ways—they tell monstrous 
fish stories—cook delicious fish dinners—minutes 
fresh. 


Bob Cary claims finest small mouth fishing in Amer- 
ica—walleyes galore—lake trout and big hungry 
northerns—large mouths. 


Trains and planes met at Duluth by appointment. 
Camp has its own smokehouse — fish deliciously 
smoked daily. 


Camp has radio phone contact—daily mail service 
—U. S. Government emergency flights by seaplane 
—daily boat service. 


Write or phone Bill Zup — Radio 4444, Ely, Minn. 
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Josh Brady, Star of CBS-WBBM shown here fishing for “Coasters” (large brook trout), 
is a frequent guest of Wilderness Retreat. 


Real Wilderness Fishing 


WILDERNESS RETREAT 


in Minnesota’s famed Arrowhead Country 


Famous for its walleyes, big northern pike, lake trout and bass 
.. . here indeed is the wilderness in all its glory, yet your resort 
accommodations are completely modern. The businessman is 
as near to his office as the dial telephone in the main lodge. 
Women and children will enjoy the sand beach and swimming 
in crystal-clear water, hiking and playgrounds. Yes, Wilderness 
Retreat holds unbounded vacation fun for everyone. 


Located northeast of Duluth, your route takes you along the 
scenic and breathtaking North Shore Drive of Lake Superior. 


For Further Information or Reservations 
Phone or Write Miss Margaret Brandt at 


WILDERNESS RETREAT 


Hovland, Minnesota 


Phone Hovland 2261 


DE LEUW, CATHER & 
COMPANY 


CONSULTING ENGINEERS 


Public Transit 
Traffic & Parking 


Expressways 
Grade Separations 
Urban Renewal 


Subways 

Railroad Facilities 
Industrial Plants 
Municipal Works 
Port Development 
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150 North Wacker Drive, Chicago 6 


San Francisco New York 


Boston 
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TIN PLATE 
TERNE PLATE 
BLACK PLATE 


Sheet 
Strips 
Circles 
Misprints 
Scrap 


LOU STEEL PRODUCTS 


COMPANY 
923 S. KOSTNER AVE., CHICAGO 24, ILL. 
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the area by enjoying the many 
things we talk about. Then they'll 
make my reports seem like under- 
statements in comparison. 

“They — are the thousands of 
executives throughout the United 
States, who, about this time of year, 
sit in their offices trying hard to 
pound out hard business decisions, 
only to be side-tracked by thoughts 
of a summer vacation in some dis- 
tant Shangri-La. 

“Nestling here in the heart of 
the Superior National Forest, in the 
famous Minnesota Arrowhead Coun- 
try is the city of Ely, most diversi- 
fied vacation spot in the United 
States. Population 5,432 at the last 
count, Ely is known for its under- 
ground iron ore mines, its logging 
and lumberjacks and as a jumping- 
off point-for canoe trips into the 
famous Quetico-Superior canoe coun- 
try, which is located on the Min- 
nesota-Ontario border. Over 1,000 of 
Minnesota’s famous 10,000 lakes are 
located within a 40 mile radius of 
this city — ‘Where the Wilderness 
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Jegins’. 


Off Beaten Path 


“Located off the beaten path of 
federal highways, Ely is reached by 
automobile over good blacktopped 
state and county highways. It is 630 
miles from Chicago via Duluth. 
You have your choice of travelling 
over US Highway No. 61 along the 
famous North Shore of Lake Supe- 
rior to Ilgen City, where you take a 
63 mile blacktopped Highway No. 
I through breath-taking panoramic 
beauty of stately Norway Pine for- 
ests interrupted by occasional lakes, 
streams and rivers. Or, you can take 
US Highway No. 53 from Duluth 
through the famous Iron Range of 
Minnesota to Virginia from where 
you follow No. 169 all the way in 
to Ely. From Minneapolis or St. 
Paul you can take State Highway 
No. 169, through Hibbing which 
boasts the Hull-Rust — largest open 
pit iron mining operation in the 
world, and on in to Ely. 

“This is a friendly city — where 
the invitation to “Come As You 
Are” covers every conceivable type 
of vacation—from the swank ultra- 
modern American Plan resort to a 
ten-day cance trip into the world- 
famous Quetico-Superior canoe coun- 
try encompassing travel through 
thousands of lakes on either side 
of the Canadian border. It’s like 
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“welcome home” when you arrive 
in this off-the-beaten path city; for 
it Is not unusual for an iron miner 
or grizzled lumberjack to nod _ his 
head and smile in greeting as he 
trudges home from a day’s work. 
He'll even direct you to the official 
information bureau and offer other 
assistance. And, if you try to tip him, 
he'll turn you down and feel insult- 
ed. 

“Diversity is the keynote when it 
comes to accommodations. Ameri- 
can Plan lodges offering a full pro- 
gram of activities including ‘island 
shore breakfasts, steak fries, excur- 
sion trips, or, day fishing trips to 
lakes that are within an hour from 
your comfortable quarters. Some mo- 
tels offer day fishing trips for their 
guests and all arrange for guide 
service. 

“There are modern housekeeping 
cabin resorts—where you do your 
own cooking—and there are still 
some rustic resorts. There are at 
least a dozen canoe outfitters who 
will completely outfit your entire 
party including canoe and food for 
a trip into lake areas in any direc- 
tions out of Ely, at a cost of only 
$6.50 per day per person. 

“Excellent camp grounds and 
public landing areas are maintained 
by the United States Forest Service 
and the Minnesota Department of 
Conservation. They are all available, 
free, on a first-come-first-served basis. 

“When I was manager of the 
Chamber of Commerce here, people 
would say: “You live here and know 
this country.—where would you go 
on your vacation?’ I used to be real 
cagey and refuse to be put on the 
spot, so I'd say—‘Well, it all de- 
pends on what you want. I may like 
something you won't care for.” Then 
we'd give them a list of four or 
five places that we thought would 
fit their requests. 

“But secretly, my Shangri-La was, 
and still is, a real ultra-modern 
beauty spot about thirty airline 
miles north of Ely, Minnesota. It 
nestles all by itself at the most 
beautiful spot on the Minnesota- 
Canadian Border. It’s appropriately 
named Curtain Falls. Here you can 
throw a rock across to the Canadian 
side of the border, or vice versa. 
About the most thrilling sight here 
comes when the sun’s rays creep 
over the pine-crested horizon creat- 
ing a picture no artist could paint. 
As the rays pierce the misty curtain 
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CHECKING 
ACCOUNT 
IS INVITED... 


The check you write is part of your business 
character. When it’s a Northern Trust check, it 
is a mark of a sound banking connection, favor- 
ably known throughout the world. Here you will 
find officers ready to give prompt, personal atten- 
tion to all your financial requirements. 


Stop in or phone Mr. George Milnor, head of our 
Personal Accounts Division, or one of his associ- 
ates. The Bank is located in the heart of the 
financial district, and it will take only a few 
minutes to open your checking account. 


The 
NORTHERN 


NORTHWEST CORNER 


LASALLE AND MONROE BANK 


Chicago, Illinois *© Financial 6-SSO0O 
Member F.D.I.C. 
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created by the rushing water, the 
scene bursts into a galaxy of colorful 
rainbows. This alone is worth my 
own annual trip to Curtain Falls. 

“When Curtain Falls Resort is 
fully occupied there are about 25 
people in the resort for dinner. Dur- 
ing the day, they split up, going in 
all directions for fishing trips to 


both sides of the border — and the 
place seems deserted. However, 
they’re out somewhere along the line 
with expert guides, getting their 
share of fishing action. They have it 
in any specie they want, be it the 
walleye — which is most always the 
noon-day shore lunch delicacy; a 
fighting 20-lb. northern pike; lake 


trout; small mouth bass or crappie. 
They could even tie into a stubborn 
sturgeon, if they are iucky! Evening 
finds the fishermen in at dinner — 
each with a topper of a story to tell 
and with the guides spinning addi- 
tional yarns. 

“This Shangri-La — though located 
all by itself in a beautiful setting — 
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Feb. 1961 


April 1961 March 1961 April 1960 
EMPLOYMENT AND PAYROLLS: 
shotalleaborstorces (000) =a ee 3,010.1p 3,027.6r 3,021.2 3,004.4 
Sldimsloyeel (OUD) 2,822.6p 2,814.0r 2,800.7 2,892.0 
—Non Ag. Wage & Sal. Wrkrs. (000) —2,500.8p 2,481.9r 2,477.1 2,573.6 
—Manufacturing (000) —_ 899.5p 897.8r 898.6 972.2 
Durable (000) yume see 5774 574.6 576.0 641.8 
—Non Durable (000)... 322.1p B2a.en 322.7 330.4 
—Non-Manufacturing (000) — 1,601.3p 1,584.11 1,578.5 1,601.4 
—Uinem ployeda (O00) seeker 187.3p 213.6r 220.5 We 
Insured Unemployment Cook and 
IDyn Pare “Cromaies (COO). 79,381 88,944 92,395 48,513 
Families on Relief (Cook County) —. ele 2a 40,637 38,774 36,722 
Weekly Earnings in Mfg. (6 Ill. Cos.) NA. Se 09.2 DEO ODOT: $ 98.11 
Weekly Hours in Mfg. (6 Ill. Cos.) N-AL 39.4 Soak 39.7 
CONSTRUCTION AND REAL ESTATE 
All Building Permits—Chicago —.._____. 2,045 1,880 1,384 2,644 
COED ees Se ee eS $ 39,267 $33,729 $ 28,663 
Dwelling Units Auth. by Bldg. Permits 5,123 4,850 2103 3,947 
(Bell Savings & Loan Assn.) (No. of) 
—Single Family Units (No. of)... 2,986 2,442 1,114 3,046 
—Apartment Units (No. of) 2137 2,408 1,599 901 
Construction Contracts Awarded 
lll Comins (QU) = $143,275 $117,077 $ 70,728 $183,152 
—Non-Residential Contracts (000) $ 47,448 $ 31,979 $ 22,778 Seige, 
Commercial Contracts =.= 2) = $ 19,997 $ 9,952 $ 6,509 $ 29,816 
Vacant Industrial Bldg. (1954-55=100)__ 85.1 83.2 Si 90.6 
Idle Elec. Meter (% of All Meters)*____ 2.03 1E99) 1.94 1.83 
Industrial Plant Investment (000)... $ 29,066 $ 16,362 $ 13,010 $ 13,232 
Construction Cost Index (1913=100)___ 662 660 661 654 
Structures Demolished—City of Chicago 216 112 120 147 
Real Estate Transfers—Cook County 5,012 4,523 3,516 5,191 
—Stated Consideration (000)........$ 2,822 $) 3, 1iliz $ 2,264 $ 2,453 
FINANCE: 


Fed. Res. Member Banks in Chicago 


—Demand Deposits (000,000). $ 4,278 $ 4,162 $ 4,242 

—Time Deposits (000,000). Decale $2,222 $ 1,869 

—Loans Outstanding (000,000) $ % 4,854 $ 4,852 $ 4,588 

—Com. & Indus. Loans (000,000). $ 2,701 $ 2,808 S) Zsfiaet $ 25730 
Bank Debits—Seasonally Adjusted 

Amn ale Rate (000/000) Sees een $262,809 $230,450 $248,131 $233,348 
Chicago Bank Clearings (000,000)... $ 5,489 $ 5,818 $ 5,051 $ 5,230 
Insured Savings & Loan Assoc. Cook Co. 

—Savings Receipts (000,000)... a WEST S Ape UREA SS TOG} 3) gl22k8 

—Withdrawals (000,000) Sy LCOS Ss Geil 8 92.1 $ 90.8 

—Mortgage Loans Orig. (000,000). $ S73 1S Mey S: 68.3 $ 711 
Business Failures—Chicago 

INO; Gi leriihinge. 22 39 52 31 45 

pe Otalainabilitics 9 (000) pas sees $ 2,811 $ 5,240 eee lal $ 2,155 
Midwest Stock Exch. Transactions: 

= Now ot Shares) braded (000) ee 4,324 4,483 3,532 Paplehs 

Nemes, Welle (OOO) $152,280 $171,570 $144,374 $ 98,409 

TRANSPORTATION: 
Carloads of Rev. Frt. Originated ORS R595 83,350 116,280 
Express Shipments: Rail, No. of. 606,733 710,577 594,797 687,912 
EMI INO, (yee 8 80,055 90,714 72,348 83,395 

Natural Gas Dlvd. by Pipe Line 

(000,000) 3 Cur Et): Aas 2 ee eee 42,986 45,138 41,891 35,585 
Freight Originated by Common Carrier 

Intercity Trucks—(Jan. O58 == 1100) eee 104.2p 115.9r 95.4 123.8 
Air Passengers: ene oe eee ee eres 451,758 427,823 $34,324 486,926 

epartunes ase eee 446,079 436,05 525 

Chicago Transit AuthOnE Passengers: eee fees me 

; Surface Division (000)... J 82,132 36,094 31,895 35,765 

Rapid Transit Division (000). 8,824 9,791 8,740 97939 
Air Mail Originated (000 Pounds). 5,021 6,498 4.839 3,477 
Barge Line Freight Orig. (000 Lbs.) 234,145 271,369 189,590 340,127 


T=Total of 4 months. Tx 
inary. NA=Not Available. 
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=Total of 3 months. A—Average of 4 months. Ax= Average of 3 months. 
*Indicates residential vacancy rate. r—Revised. 


Cumulative—4 months 


% Change % Change 

4/61 vs. 4/60 1961 from 1960 
= 0:2 A 3,019.4p uO re 
Sete A 2,813.5p — 2.1 
— 2.8 A 2,488.6p — 2.7 
— 7.5 A 900.7p — 8.) 
—10.0 A 577.3p  —I1.1 
— 25 A 323.4p — 2.2 
0.0 A 1,587.9p + 0.6 
-+66.6 A 205.9p +63.3 
+63.6 A 84,639 71:0 
Sar) A 39,455 ele Geil 
NA Ax $ 99.14 — 0.5 
N:A Ax 39.3 — 2.5 
—22.7 ap 6,463 — 9.1 
BE) io T $123,752 31.3 
+29.8 4% 14,640 293 
— ph 7,684 — 0.9 
137.2 T 6,956 +94.9 
—21.8 T $437,026 — 7.3 
—39.0 T $143,462 —25.8 
—32.9 T $ 56,828 —24.4 
— 6.1 A 87.3 — 34 
+10.9 A 2.00 + 64 
SEIUICYy T $ 67,141 —21.6 
see? A 661 J | 
+46.9 “i 551 —17.0 
— 34 af 17,241 — 8.0 
Seto .0) Ee SSei20 i — 3.6 
— 33 AA ae eeu — 0.8 
Seon? AWS) 2,186 +16.8 
Se gil A $ 4,787 4b 
— 1.1 AL aged 02 + 2.5 
12.6 A $245,527 + 6.4 
+ 5.0 a eS 22182 4+ 18 
+ 6.8 gf Bim te 608.6 + 69 
+111 de Gd a eeeileo + 49 
422.8 ale 5 310.9 +26.9 
—13.3 ate 143 +144 
+304 T. $ 10,524 +76.5 
+80.7 ly 16,109 +55.9 
54.7 T $618,950 +44.8 
209 T 361,288 —23.9 
—11.8 T 2,549,294 — 6.9 
— 4.0 T 328,670 — 3.7 
+20.8 Te BLES SEVIS 
—15.8 A 105.0p —16.3 
— 72 T 1,669,843 — 71 
—- 8.2 T 1,694,203 — 6.7 
— 8.5 T 133,956 — 71 
— 7.5 ae 36,555 — 4.5 
+44.4 T 20,245 +51.3 
—312 T 961,234 —10.4 


LM=Latest Month. P—Prelim- 
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is not completely cut off from civili- 
zation. Bull Zup, the genial operator, 
has radiophone service so that the 
business executive can keep in touch 
with his office. He maintains daily 
mail service to and from camp and 
has facilities for any emergency trips 
outside.” 


Here, There and Everywhere 


(Continued from page 12) 


Brook, Illinois, has been incorpo- 
rated with Arnold Torsell as presi- 
dent, J. Everett Poole, vice presi- 
deni, William Guild, secretary and 
Arthur I. Melvin as executive direc- 
tor. The firm has been organized for 
the purpose of solving problems of 
businesses wishing to establish local 
franchisees or agents in markets 
across the nation. Partake’s central 
staff assists client companies to im- 
prove business “packages” to their 
most marketable form and channels 
the “packages” to 350 Partake Area 
Directors. Each Area Director is re- 
sponsible for recruiting franchisees 
and for helping them to succeed in 
U. S. and foreign markets. 


e New Irish Brochures — Two new 
brochures, “Northern Ireland .. . 
your answer for overseas location” 
and “Northern Ireland . . . the open 
door to new markets’ may be ob- 
tained through the British Industrial 
Development Office of the British 
Consulate General, P.O. Box 206, 
New York 16, N. Y. The booklets 
are designed expressly for American 
businesses in search of bases to serve 
overseas markets. 


e Promoting U. S. Travel — Pan 
American Airways will spend nearly 
$314 million during 1961 to promote 
“Visit U. S. A.’”’— the largest expendi- 
ture on behalf of tourism to the 
United States by any single or- 
ganization, according to Willis G. 
Lipscomb, Pan American Vice Presi- 
dent, Traffic and Sales. Magazine 
and newspaper advertising, direct 
mail, poster and local campaigns at 
some 750 Pan American offices 
abroad will be used to encourage 
travel to the United States. Pointing 
out that 800,000 Americans visited 
Europe last year but that only 280,- 
000 Europeans came to the United 
States, Lipscomb said this imbalance 
“represents a wholly inadequate ex- 
change in terms of our economic and 
cultural needs.” 
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LAND FOR SALE 
IN A PLANNED INDUSTRIAL DISTRICT 


NORTH 


MADISON 


CONGRESS 


12 blocks 


EXPRESSWAY 


ROOSEVELT ROAD 


114 miles from Chicago’s Loop, the land is bounded on 
the North by Roosevelt Road and on the West by the 
South Route of the Superhighway System, which in- 
cludes the Northwest Route and Congress Street Ex- 
pressway, one mile North of Roosevelt Road. Sites of a 
size to accommodate purchasers whose needs range from 
a few thousand square feet to several acres are available. 
The land for sale is adjacent to the Commission’s. West 
Central Industrial project, now almost completely re- 
built. 


Upon Request the Following Will Be Furnished:— 
Map showing the land to be sold 
Approved redevelopment plan 
Form of offer to purchase 
A copy of the form of sales contract 
Financial qualification questionnaire 


Offers should be submitted by July 17, 1961. Offers will 
not be acted upon prior to that date. Offers received 
after July 17, 1961 will be subject to prior acceptance 
of an offer received before that date. 


An offer to purchase must be accompanied by a certified 
check in the amount of 10% of the price offered for the 
land specified in the offer. ‘That deposit will be returned 
if the offer is not accepted. 


CHICAGO LAND CLEARANCE COMMISSION 


320 North Clark Street, Room 516 Chicago 10, Illinois 
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dependable Steel. 


How cold is up? We know that outer space can never be colder than minus 459.72° Fahrenheit—that’s absolute zero, the 
point at which all molecular motion ceases. We don’t know what coldness like this will do to materials, but we’re finding out. 
Scientists are using a heat exchanger to produce temperature as low as minus 443° Fahrenheit. They test materials in this 
extreme cold and see how they perform. Out of such testing have already come special grades of USS steels that retain much of 
their strength and toughness at —50° or below; steels like USS “T-1” Constructional Alloy Steel, TRI-TEN High Strength Steel, 


and our new 9% Nickel Steel for Cryogenics applications. And the heat exchanger to produce the —443° Fahrenheit is 
Stainless Steel! No other material could do the job as well. Look 


around. You'll see steel in a lot of places — getting ready for the ; 
future. USS, “T-1” and TRI-TEN are registered trademarks. United States Steel 
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Industrial 


Ee projects wereste- 
corded in Metropolitan Chicago 
for the month of May representing 
an investment of $37,754,000. This 
compares with 41 projects and an 
investment of $12,539,000 for May, 
1960. This May is the largest month 
of project investments recorded since 
July, 1960, when there was an in- 
vestment of $50,239,000. To date 
this year, there have been 160 proj- 
ects and an investment of $104,895,- 
000 compared with 153 projects and 
$98,141,000 for the first five months 
of 1960. 

Projects covered in this report in- 
clude construction of new plants 
and industrial warehouses, expan- 
sions of existing plants and ware- 
houses and acquisitions of land or 
buildings for industrial purposes. 


¢ Bulk Terminals Company, a sub- 
sidiary of Union Tank Car Com- 
pany, has begun the construction of 
new bulk liquid terminal facilities 
on a 177 acre site at Lake Calumet 
Harbor. The project, involving sev- 
eral storage tanks and a plant for 
packaging liquids, is programmed to 
take ten years for final completion, 
although some facilities will be 
ready for use by the end of the cur- 
rent shipping season. The ultimate 
storage capacity of the terminal will 
be approximately 200 million gal- 
lons. The terminal is necessary to 
handle the volume of traffic ex- 
pected from ocean and lake ships, 
inland waterway barges, rail tank 
cars and tank trucks in the rapidly 
developing harbor. 


e Pure Oil Company will soon be- 
gin construction of an aromatics ex- 
traction unit at its Lemont refinery 
for the production of benzine, tolu- 
ene and xylene. The installation 
will be erected on a 40,000 square 
foot site and is scheduled for com- 
pletion in November. The plant is 
expected to have the capacity for 


_June 


producing 26 million gallons of aro- 
matics annually. General contractor, 
Procon, Inc. 


°¢ Tousey Varnish Company, 520 
W. 25th Street, is currently build- 
ing a new 115,000 square foot plant 
on a six acre site at Lake Street and 
Harvard Avenue, Northlake. The 
company will relocate when con- 
struction is completed. The firm 
produces all types of industrial coat- 
ings and protective finishes. Ragnar 
Benson, Inc., general contractor. 


@ Glazier Corporation, a manufac- 
turer of women’s lounging wear at 
307 W. Van Buren Street, has con- 
struction underway for a new plant 
to be located on a five acre tract at 
Sheridan and Wadsworth Roads in 
Zion. The structure will have a to- 


tal of 110,000 square feet of floor | 


space and will be built in three 
stages to include a sewing facility, 
a cutting area and warehouse, ship- 
ping and office facilities. The plant 
is expected to employ eventually 
between 700 and 800 people. Con- 
struction is expected to be com- 
pleted late this summer. Architect, 
Thomas F. Bleck; general contrac- 
tor, M & H Builders. : 


e Anderson Corporation, at 1075 
Grant Street, Gary, recently pur- 
chased a plant containing 150,000 
square feet of floor space at Valpa- 
raiso, Ind. The firm will relocate 
its Roton Division, which makes 
controls and transmission compo- 
nents to the facility. Principal prod- 
ucts of the company are windshield 
wiper equipment and power trans- 
mission units. 


e Auto Radiator Manufacturing 
Company, 2909 S. Indiana Avenue, 
is erecting a new 100,000 square foot 
plant on a 175,000 square foot site 
at 5445 N. Elston Avenue. The firm 
expects to relocate its facilities upon 


INDUSTRIAL 


FLOORS 


Ferrolite—Standard, Acid 
and Oil Proof Floors 


e Acid Proof Mastic Floors 


e Acid Proof Rubber Plastic 
Floors 


e Acid Proof Epoxy Resin 
Floors — In Colors 


e Mastipave Floors 
e Hastings Asphalt Blocks 


e #185 Clear Heavy Plastic 
for Industrial Wood 
Floors 


FULTON 


ASPHALT CO 


“Serving the Industrial Field Since 1870" 
165 WEST WACKER DRIVE 


RAndolph 6-1760 


CHICAGO 1 


LESTER B. KNIGHT 
& ASSOCIATES, Inc. 


Member Association of Consulting 


Management Engineers 


@ MANAGEMENT ENGINEERING 
@ INDUSTRIAL ENGINEERING 
@ PLANT ENGINEERING 


549 W. RANDOLPH ST. 
CHICAGO 


WANTED T0 BUY 


e Going business concerns 
e Confidential handling 
e $79,000,000 total sales since 1950 


Reference any Chicago bank 


J. J. HARRINGTON & CO. 


Business Brokers 

Atten.: J. J. Harrington, Jr. 

22 W. Monroe St. — Chicago 3 
Telephone Financial 6-1322 
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PABLE! 


Any job — large or small — 
will be handled capably for 
you by members of the 


Painting and Decorating 
Contractors’ Association! 


@ 

YOUR PAINTING CONTRACTOR 
IS O.K. IF HE’S A MEMBER 
OF THE PDCA! 

@ 

Always Ask to 
See This 


eT 
PAINTING 


AND 


DECORATING 
CONTRACTORS 


AMERICA 


SEAL OF DEPENDABILITY 


PAINTING & DECORATING 
CONTRACTORS’ ASSOCIATION. 


“430.N. Michigan Ave., Chicago 11 
WHitehall 4-4578 


CODE DATING 


Automatic, Dependable, Guaranteed 
Friction and Power-driven Machines 
Write giving details on a specific coding 
broblem 
KIWI CODERS CORPORATION 


4027 N. Kedzie Ave., Chicago, III. IRving 8-5117 


METAL NAME PLATES 


Etched or Lithographed Plates 
with Holes or Adhesive Backs 


RELIABLE SERVICE 
CHICAGO NAME PLATE CO. 


Chicago 26, III. AMbassador 2-5264 


A-Z LETTER SERVICE 
ESTABLISHED 1918 

PLANOGRAPHING @ MULTILITH 

ART & COPY LAYOUT 

MIMEOGRAPHING @ MULTIGRAPHING 
ADDRESSING e MAILING 
DIRECT MAIL CAMPAIGNS 

139 N. CLARK DEarborn 2-189} 
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completion of the building this fall. 
The company manufactures auto- 
motive parts and accessories for 
cars, busses and trucks. General 
contractor, Northern Builders, Inc. 


¢ Ohmite Manufacturing Com- 
pany, manufacturer of electronic 
components, will construct a 75,000 
square foot addition to its plant at 
3601 Howard Street, Skokie with 
completion expected this summer. 
Friedman, Alschuler and _ Sincere, 
architect. 


e Houghton Mifflin Company, 
1900 Batavia Avenue, Geneva, will 
soon begin construction of a new 
79,000 square foot distribution cen- 
ter at this location. Distribution fa- 
cilities are now located at 25th 
Street and Prairie Avenue in Chi- 
cago. The firm is a well-known book 
publisher of Cambridge, Mass. Ar- 
chitect, Ekroth-Martorano and Ek- 
roth. 


e Chicago Faucet Company, man- 
ufacturer of plumbing, brass goods, 
and faucets at 2712 N. Pulaski Road, 
is erecting a new 73,000 square foot 
plant at 2100 S. Nuclear Drive, Des 
Plaines. ‘The company will relocate 
when construction is completed this 
fall. Architect, James Rhines; gen- 
eral contractor, Enjay Construction 
Company. 


¢ International Foam Company, 
a newly formed company, recently 
acquired a 150,000 square foot build- 
ing for its polyurethane production 
and fabricating operations at 3615 S. 
Iron Street. An additional 4,000 
square feet of floor space is current- 
ly being added for use as a tank 
storage room. Architects, John 
Mayes of Glen Ellyn and Ear] Ron- 
neberg Company; general contrac- 
tor, Enger, Vavra and Hern, Inc. 


¢ De Soto Chemical Coatings, Inc., 
manufacturer of paints and indus- 
trial coatings and finishes at 1350 S. 
Kostner Avenue, plans to build a 
new 90,000 square foot warehouse 
in the vicinity of its Chicago Heights 
plant. Construction will start with- 
in a month and is expected to be 
completed this Fall. 


¢ Methode Manufacturing Corpo- 
ration, manufacturer of electronic 
components, at 7447 W. Wilson 
Avenue, recently acquired a 190,000 
square foot plant site in the North- 


western Industrial Park at Rolling 
Meadows. The firm will begin con- 
struction of a new plant, containing 
at least 20,000 square feet, sometime 
this summer. Completion is sched- 
uled for next winter. The firm’s 
general offices and engineering fa- 
cilities will remain at the Chicago 
address. 


Latin America 


(Continued from page 15) 


soles, and paid out 565,000 soles in 
dividends. 

The number of credit unions in 
Peru has now expanded to 207, 
with savings increasing 1,944 times. 
In the first ten months of 1960 alone, 
the number increased by 63 per cent 
and savings funds by 79 per cent. 
These efforts have attracted the en- 
thusiastic support and co-operation 
of the Peruvian Ministry of Fi- 
nance. 

A significant step forward was 
taken on January 23, 1961, with the 
introduction of the Smathers Bill 
(S. 582) to authorize the establish- 
ment—of an International Home 
Loan Bank. The author of the Bill, 
an eminent authority on Latin 
America, with a deep-seated interest 
in and a first-hand knowledge of its 
problems, proposes that the new 
bank assist and participate in the 
establishment and development of 
mutual savings and loan assOcia- 
tions in under-developed countries. 
Emphasizing the primary need for 
“seed capital,” Senator Smathers 
prescribed that funds in the bank 
would be raised by investments in 
its shares by federal and state say- 
ings and loan associations in the 
United Siates. 

If the United States will export 
to Latin America its home financing 
techniques as developed in private 
industry, in the F.H.A., F.N.M.A., 
Home Loan Bank Board and the 
International Division of the Hous- 
ing and Home Finance Agency, the 
Latin Americans will adapt them to 
the local situation and do the rest 
of the job. 

If the United States will furnish 
the basic “seed capital” for the much 
needed leverage, the savings and 
loan associations will grow and mul- 
tiply. f 

If the United States will furnish 
technical assistance in the field of 
low-cost mass housing construction 


(Continued on page 42) 
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Just one hop ahead... 
a travel-trained 
Standard Oil Dealer! 


You shall have answers wherever you go... 
an on-the-spot free travel service! Ask the 
specially-trained Standard Oil Dealer, or 
“serve yourself”’ at the travel 
center inside his station. 
Routes, sights, where to 
eat and sleep... plus 
detailed local information. 
Get the right answers on 
car-care too—and more miles 
per tankful—from Standard Oil 
Dealers throughout Mid-America. 


EAST, SOUTH and WEST— 
look for the 

““As You Travel”’ sign at 
American Oil Stations. 


STAN DARD 


|| 4 


You expect more from Standard 
...and you get it! 


STANDARD OIL + DIVISION OF AMERICAN OIL COMPANY 


June 
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HAD A CHECKUP 
LATELY? 


We mean...a checkup of your... 


TRUCK OPERATION! 


Some surprises might be in store for you! 
A Trained 


ervice 


Most transportation needs are different and 
to get the best a specialized service—to fit 


your particular operation is of vital impor- 


tance. Why don’t you tell your story to one 


CONTRACT HAULING AND 


of our transportation engineers. At no cost or 
STEEL HAULING 


obligation, you can see for yourself if we can 
do it better and at less cost. Over 90 years 
of “know how” has developed some remark- 


able ways to give Willett customers more 


dependable service and reduce costs too. 


ing DELIVERY TRUCKS WHAT CAN YOU LOSE BY INVESTIGATING? 


PHONE WEhster 9-1000 


ESTABLISHED 


1868 
DRIVE-YOURSELF 


DAILY TRUCK RENTALS CHARTER BUS SERVICE 
DEPENDABLE SERVICE FOR OVER 90 YEARS! 
Zhi fs ial or Scnicin elas Mat oul 226 vsmalet ta 700 SOUTH DESPLAINES STREET - CHICAGO 7, ILLINOIS 
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HE Interstate Commerce Commis- 

sion, in its order in No. 32545, 
Minneapolis Traffic Association, et 
aleve. A. oo He Tfuckline;- Inc., et 
al., finds that transcontinental motor 
carrier less truckload commodity 
rates from Chicago are not prejudi- 
cial to the Twin Cities and unduly 
preferential of Chicago. A com- 
plaint, file in October, 1958, by the 
Minneapolis Traffic Association and 
the St. Paul Chamber of Commerce, 
alleged that the maintenance of 
rates from Chicago to 10 far western 
states lower than from the Twin 
Cities was unlawful in violation 
of Section 216 of the Interstate Com- 
merce Act. The Chicago Association 
of Commerce and Industry inter- 
vened and argued that the defend- 
ant carriers’ rates between Chicago 
and western points are not unlawful, 
but are justified by freight forwarder 
competition to and from Chicago. 
That competition, the Association 
said, is not prevalent to the same 
extent at the Twin Cities. The Com- 
mission’s report states: “Because of 
the substantially greater volume of 
trafic moving under the rates al- 
leged to be preferred than under 
the assailed rates, the record estab- 
lishes that there is more severe com- 
petition at Chicago than at the Twin 
Cities. This substantial dissimilarity 
in transportation conditions  pre- 
cludes a finding of undue prejudice 
or preference, and bars a finding 
that the Chicago rate structure is a 
proper standard with which to meas- 
ure the reasonableness of the assailed 
less-than-truckload commodity -rate 
structure. Our conclusions herein are 
directed to the rate structure as a 
whole; the evidence is inadequate to 
warrant findings with respect ‘to spe- 
cific commodities. We find that the 
rates and charges assailed are not 
shown to be unjust, unreasonable, or 
otherwise unlawful as alleged.” The 
complaint has been dismissed. 
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e Court Rules I.C.C. Has Power 
to Approve Limitation of Liability 
Rules: The Interstate Commerce 
Commission has the power to con- 
sider and approve rules limiting the 
liability of carriers, the U. S. District 
Court for the eastern district of 
Virginia ruled. In Ex Parte MC-49 
and Ex Parte 197, wherein the rail- 
roads and motor carriers proposed 
to establish rules restricting liability 
for loss and damage to $3.00 per 
pound, the Commission said that it 
was without authority to approve 
such rules. In discussing the Com- 
mission’s ruling the court said: “This 
decision rests upon the interpreta- 
tion placed by the Commission upon 
Section 20(11) of the Interstate Com- 
merce Act. Substantially, this 
section imposes liability upon a car- 
rier for the full, actual loss or dam- 
age to property in transit, except 
baggage, despite any limitation of 
liability stipulated between the car- 
rier and the shipper, unless or until 
this prevailing liability is modified 
by order of the Commission. This 
power of modification, as read by the 
Commission, does not enable it to 
issue a general order in moderation 
of the liability first declared in the 
statute. We disagree. We do not say 
the Commission should have done 
so in these cases, but we say that the 
Commission could have, if the evi- 
dence justified it, approved the gen- 
eral rules of limitation of liability 
in controversy here.” 


e Flat Charges on Small Ship- 
ments to East Effective June 12: Flat 
charges on highway carrier ship- 
ments weighing under 300 pounds 
have been published in tariffs of the 
Eastern Central Motor Carriers As- 
sociation to become effective June 
12, 1961. These flat charges increase 
with weight and distance, but dis- 
regard commodity classification. On 
movements between Chicago and 


FOR BETTER 
TRANSPORTATION 


e Whether you ship freight or 
travel yourself... you can look 
to the BURLINGTON for the 
kind of transportation you 
want. 


Burlington’s fast diesel- 
powered time freights will 
move your shipments carefully 
and expeditiously. And when 
you're heading Northwest, 
West or Southwest, remember 
that smart travelers say: ‘‘ You 
just can’t beat the Zephyr fleet!” 


For better transportation... 
ship or travel via Burlington. 


Chicago, Burlington & 
Quincy Railroad 


SOOO 


*, - 
wetetetetetetet:tetetetatane’ 


New York City, as an example, the 
charges will be as follows: 

Up to 49 lbs. $6.66 150 to 199 lbs. $8.14 
50 to 99 Ibs. 6.82 200 to 249 lbs. 9.75 
100 to 149 lbs. 7.18 250 to 299 Ibs. 11.86 
Present charges on shipments weigh- 
ing 300 to 999 pounds will be in- 
creased 32 cents per 100 pounds and 
on shipments weighing 1,000 to 
1,999 pounds the increase will be 20 
cents per 100 pounds. No increase 
will be made on less truckload or 
any-quantity shipments weighing 
2,000 pounds or more, nor on truck- 
load or volume class rates. “Truck- 
load or volume commodity rates will 
be increased as follows: Rates sub- 
ject to minimum weights less than 
24,000 pounds by 5 cents per 100 
pounds; rates subject to minimum 
weights of more than 24,000 pounds 
but less than 30,000 pounds by 3 
cents per 100 pounds; rates subject 
to minimum weights of 30,000 
pounds or more by 2 cents per 100 
pounds. With the effective date of 
the adjustment, the presently pub- 
lished minimum charges on_ less 
truckload or any-quantity shipments 
will be cancelled as well as the exist- 
ing $1.00 surcharge on shipments 
weighing less than 1,000 pounds. 


© Bill Introduced to Regulate Lo- 
cal Cartage Rates in Chicago Area: 
A bill to establish rate regulation 
on local cartage in the Chicago area 
has been introduced in the Illinois 
General Assembly. The bill, S.B. No. 
626, was introduced on May 3 by 
Senators Neistein (D. Chicago), Grin- 
dle (D. Herrin), and Lyons (D. Gil- 
lespie). The rate regulation would 
apply on movements by both com- 
mon and contract carriers within 
any city, village or municipality in 
counties with a population of 300,- 
000 or more. Cook and DuPage 
are the only counties in Illinois with 
a population exceeding 300,000. The 
bill provides, however, that the I]li- 
nois Commerce Commission may, 
after public hearing, extend the rate 
regulation to places with a lesser 
population if found to be required 
in the public interest. The local 
movement of household goods would 
be excluded from the rate regula- 
tion. A similar bill was passed by 
both the Senate and House during 
the 1957 session of the Illinois Gen- 
eral Assembly, but the measure was 
vetoed by former Governor Stratton. 


Electrical Buyers Who Want Their Orders 


SHIPPED FROM COMPLETE ST@CKS 


HANDLED BY C@)MPETENT PEOPLE 
UICKLY DELIVERED TO THE JOB 


Rely on Chicagoland’s Dependable Source 


EFENGEL 


‘SEeley 8-3500 


INTERSTATE ELECTRIC SUPPLY COMPANY 
Waukegan: 1020 Greenwood Ave., ONtario 2-1194 @ Kenosha: 2111 56th Street, Phone 4-0425 


965 West Chicago Ave. 
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Chicago 22, Ill. 


Gluing It 


, Pail : ( 
(Continue d from page 19) 


weld. Its application saved much 
time in plane production because 
the glue was applied in place of the 
laborious riveting which was then 
used to hold the sections together. 

These miracle adhesives are now 
being applied in all kinds of build- 
ing and show promise of being one 
of the best answers yet to the con- 
struction man’s prayer. They vary 
in their quality according to the job 
they are expected to do. 


Home Construction 


They are playing an ever-increas- 
ing part in construction of homes, 
sea-goingvessels and airplanes. In 
fact, authorities predict that in the 
near future many homes will be 
stuck together with glues and not 
a nail will be used. For example, 
when a home is built, wall panels 
and other interior and exterior sur- 
faces will be “pasted’’ to studdings. 

Construction men are even now 
getting flooring in prefabricated sec- 
tions held together by adhesives 


rather than in separate small sec- 


tions. Some manufacturers are mak- 
ing it possible for do-it-yourself 
home artisans to lay their own floor 
tile which is stuck in place with an 
adhesive backing. By the same token, 
the home tinkerer can apply his own 
wallpaper. It comes with a different 
kind of adhesive backing. It sticks 
right where he places it like conven- 
tional paper stuck on with a conven- 
tional paste. Even the roof can be 
glued on. Johns-Manville Company 
is producing a water-proof shingle 
that is glued in place more effective- 
ly than it can be nailed. 


Used in Aircraft 


While epoxy adhesives are finding 
an increasing place in home con- 
struction they have been.more wide- 
ly used in aircraft and seagoing 
vessels. The U.S.S. mine sweeper Bit- 
tern is made of red oak laminated 
with a water-resistant adhesive. 

The Minnesota Mining and 
Manufacturing Company of St. Paul 
produced the. super glue that pieces 
together the B-58 Hustler bomber 
which has only a few of the conven- 
tional rivets and bolts. According 
to Hubert P. Buetow, president of 
M.M.&M. Co., this bomber couldn’t 
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stand the strain of the 1,500-mile- 
per-hour speed if its parts were not 
held together by glue. The adhesives 
distribute the resistance throughout 
the entire surface of the glued-to- 
gether pieces, whereas in the 
conventionally built plane the con- 
centration of strain is at the fasten- 
ing points of the rivets. 

Other planes in which the epoxy 
glues are playing a big part are 
Convair’s F-102 in which glue is 
used exclusively in every part except 
the windshield and landing. gear; 
the Boeing KC-135; and many more. 
Aircraft engineers say there is not 
one jet on the drawing boards that 
is not planned to use adhesive joints. 

Some other companies that make 
the epoxies are Shell Oil, Goodrich 
Tire, Narmco, and Adhesives En- 
gineering. Narmco uses adhesives to 
make fuselage sections from rein- 
forced plastics which are much light- 
er than those made of aluminum. 
Goodrich uses them for auto brakes 
and says the adhesive lining is five 
times as secure as that which is riv- 
eted. 

Three important companies in the 
Chicago area which produce the 
epoxies are Knight Fiberglass & 


Chemical Co.; H. B. Fuller Co.; and 
the Clinton Company, makers of 
Clinco Epoxy Compounds. These 
three are in the City of Chicago. 
The Dayton Industrial Products Co., 
a division of Dayton Rubber Co., is 
in Melrose Park. 

Other important producers further 
away are Armstrong Products Co., 
Warsaw, Indiana; Dow Chemical 
Company, Midland, Mich.; and the 
Hysol Corporation, Olean, N. Y. 

One interesting development in 
epoxy adhesives is the use of pow- 
dered metals containing the bond- 
ing ingredients. Plastic steel, for ex- 
ample, is 80 per cent powdered steel 
and 20 per cent epoxy. Liquid Iron 
is another product made of powdered 
iron and epoxy. Another combina- 
tion is powdered aluminum and 
epoxy. When any of these products 
is made up and cured the result is 
a solid lump of iron, steel or alu- 
minum that can be sawed, filed, 
drilled or machined like the conven- 
tional metal. 


One of the most important uses 
to which the epoxies are devoted is 
the repair of leaks and broken places. 
Epoxy resins, for example, are mixed 
with metal particles to fill cracks 


in engine blocks, auto fenders, radia- 
tors, boats and leaky water tanks. 
This saves the scrapping of some 
articles and expensive replacement. 
Saudi Arabia used epoxy to restore 
its oil pipelines after a wave of 
sabotage. 

One epoxy mixture has a filler of 
marble dust to repair expensive mar- 
ble. The manufacturers of this prod- 
uct have samples of repaired mar- 
ble slabs to demonstrate the epoxy’s 
effectiveness. They break the dem- 
onstration slab with heavy blows. 
The breaks occur anywhere else, 
but not along the bond. 

In California road builders are 
using prefabricated concrete curbs. 
They are glued to the roadbed thus 
eliminating the cost of making forms 
and pouring concrete on the spot. 

The Delaware & Hudson Railroad 
has used some of the epoxy super- 
strength glues to glue rails together 
at the joint instead of using regular 
clamps. The rails are bound to- 
gether so tightly and smoothly they 
eliminate the clackety-clack noise 
that is a part of ordinary train oper- 
ation. 

An epoxy resin made by General 
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THE WHOLE INDUSTRIAL 
WORLD MEETS 


at the Third International Trade Fair in Brno—Czechoslovakia 


10th - 24th, September 1961 


In 41 branch groups of the specialized trade fair will be displayed 
side by side best of world’s machine products from all parts of 
the world. 


The Third International Trade Fair 


RNO 


Czechoslovakia 
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GREAT LAKES OVERSEAS INC. 


3400 PRUDENTIAL BLDG. 
RAndolph 6-7033 


Representing 
FIELL- ORANJIE 
eet Lee 

LE HAVRE - ROTTERDAM 


HAMBURG - BREMEN - LONDON 
ANTWERP - GLASGOW 


TIELL’ FiorD UNES 


OSLO - COPENHAGEN 
STAVANGER - BERGEN 


SWEDISH 
CHICAGO LINE 
LIVERPOOL 
STOCKHOLM - GOTHENBURG 
COPENHAGEN - HELSINGFORS 


| NIAGARA LINE 
| CASABLANCA - ALGIERS - GENOA 
LEGHORN - NAPLES - ALEXANDRIA 

PIRAEUS - ISTANBUL 


——o——__. . 


CONCORDIA LINE 
GREAT LAKES SERVICE 
CASABLANCA - ALGIERS - GENOA 
LEGHORN - NAPLES - ALEXANDRIA 

PIRAEUS - ISTANBUL 


-———O-—_— 


LIVERPOOL LINERS, 
| LTD. 


LIVERPOOL - MANCHESTER 
DUBLIN 


Robert T. Phillips & 
Associates, Inc. 


Distribution And 
Customer Service Specialists 


Scheduling 
Clerical - Manufacturing 
Warehousing 
Inventory Control 
Systems Designed and Installed 


333 N. Michigan Ave. 
Financial 6-7797 
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Chicago Querseas 


SHIP SAILINGS 


Vessel _Line Date 
Continental Ports 
Transontario June 18 
Poseidon 

Leamitra June 20 
Hamburg Chicago 

Werratal June 21 
French 

‘Transpacific June 21 
Poseidon 

Wolfgang Russ June 23 
Hamburg American 

Volumnia June 23 
Hamburg Chicago 

Tindefjell June 28 
Fjell-Oranje 

Borgholm June 28 
Swedish American 

Kari Ragnar June 28 
Nordlake 

Transatlantic June 29 
Poseidon 

Emmstein June 30 
Hamburg American 

Magdelena Reith July 1 
Michigan Ocean 

Cleopatra July 3 
Hamburg Chicago 

Cleveland July 5 
French 

Transquebec July 5 
Poseidon 

Luksefjell July 6 
Fjell-Oranje 

Learina July 6 
Hamburg Chicago 

Madgeburg July 7 
Hamburg Chicago 

Prins Alexander July 8 
Fjell-Oranje 

Clemens Sartori July 10 
Michigan Ocean 

Peter July 12 
Nordlake 

Vaxholm July 12 
Swedish American 

Reinhart L. Russ July 14 
Hamburg American 

Prins Willem Van Oranje July 15 
Fjell-Oranje 

‘Transcanada -July 15 
Poseidon 


CALUMET HARBOR 
TERMINALS, INC. 


“Chicago's Five Way 
Terminal” 


FACILITIES 


2,500 Ft. Bulk & Package Freight 
Docks Situated at Junction of 
Calumet River and Calumet Sag 
Channel and Lake Columet 


Liquefying and 
Drumming Facilities 


Reciprocal Switching 
All Railroads 
Bock Side Tracks 


150 Car Capacity 
Local Cartage—Truck Lines 


Modern Mechanical Handling 
Equipment 


General Merchandise 
Warehousing 


15 Acres Open Yard Storage 
6 Acres Buildings 
Property Completely Fenced 
Twenty-Four Hour Guard Service 


Mitchell 6-1400 


WAREHCUSEMEN — MARINE 
TERMINAL OPERATORS 
LOCATED ON LAKE CALUMET — 
EXCELLENT TRANSPORTATION 
NETWORK 


STEVEDORING 


The 
Original 
Stevedore 
Marine 


Operator 
At 
Lake Calumet 
Harbor 


CHICAGO CALUMET 
STEVEDORING 
—— ee ee 
GENERAL STEVEDORE CONTRACTORS 


— HEAVY LIFTS — VESSEL AND 
BARGE OPERATIONS 


CALUMET HARBOR 
TERMINALS, INC. 


12800 Lake Calumet Harbor Dr. 
Chicago 33, Illinois 
Mitchell 6-1400 


Commerce 


Vessel Line Date 


Virgilia July 15 
Hamburg Chicago 

Prins Casimir July 17 
Fjell-Oranje 

Billetal July 19 
French 

Leapaul July 21 
Hamburg Chicago 

Naumburg July 21 
Hamburg American 

Prins Willem V July 22 
Fjell-Oranje 

Alexander Sartori July 26 
Michigan Ocean 

Vibyholm July 26 
Swedish American 

‘Pransamerica July 28 
Poseidon 

Roland Russ July 28 
Hamburg American 

Maria July 31 
Nordlake 

Hochkamp July 31 


Hamburg Chicago 


United Kingdom Ports 


Helga Smith June 19 
Swedish Chicago 
Prins Wellem George 


Frederick June 24 
Fjell-Oranje 
Kari Ragnar June 28 
Nordlake 
Nardo June 29 FE 
Bristol City xcellent recommendation. You’ll 
Prins Willem IV July 1 ¢ 
Fjell-Oranje never find a transport service better 
Ragneborg July 3 equipped for handling electronic sys- 
Swedish Chicago hae 
: tems. Fernstrom knows electronics, in- 
Rutenfjell July 8 
Fjell-Oranje dustrial photographic equipment, dis- 
ES ee plays and exhibits, and other tough- 
Nordlake 
Grindefjell July 15 to-handle products. Crews are espe- 
Fjell-Oranje cially trained, and equipment is spe- 
Birgit Ragne July 20 : pe eee] 
Swedish Chicago cifically designed to assure exceptiona 
Prins Frederik Willem July 22 and expert handling from point of 
Fjell-Oranje O10 . . t ll ti De end- 
OL elie sinith July 30 origin to point of installation. Be 
Swedish Chicago ability . . . unsurpassed (and verified). 
Maria July 31 Experience . . . fifty years of it, and 
Nordlake ; : 4 
keeping pace with the minute-by- 
Scandinavian and Baltic Ports minute demand for specialized trans- 
Helga Smith June 19 port service. 
Swedish Chicago 
Byklefjell June 21 
Fjell-Fjord .FERNSTROM Storage and Van Company 
Borgholm June 28 6600 North River Road, Rosemont, Illinois 
Swedish American 
Ragneborg July 3 


Swedish Chicago 
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VERMOUTH 


A good vermouth 
should mind its own 
business. Cora is the 
/ quiet vermouth, that 
never interferes with the 

SOUTH crisp delicacy of the fine 
“8°"Ne# liquors you use for mar- 
tinis or manhattans. Sweet 
or dry, Cora Vermouth 
adds just the right note of 
discretion and good taste. 


IMPORTED « Sweet or Dry 
Schieffelin & Co., New York 


NEED 
WORKING CAPITAL 
FOR HIGHER PROFITS? 


TALCOTT 
HAS THE ANSWER 


Cash advanced 

on revolving 

fund basis on your 
accounts receivable, 
inventories and 
machinery 


eo” © <¢ ie © 


Installment and 
lease sales 
Factoring 


$50,000 to Millions 


JAMES TALCOTT, INC. 


FOUNDED 1854 
209 S. LA SALLE ST. CHICAGO 4 
Financial 6-1444 


NEW YORK DETROIT 
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Vaxholm 
Swedish American 


July 12 


Skogholm July 19 


Swedish American 
Birgit Ragne July 20 
Swedish American 


Ravnetjell July 20 
Fjell-Fjord 

Vibyholm July 26 
Swedish American 

Caroline Smith July 30 


Swedish Chicago 


Mediterranean Ports 


Elsie Winck June 17 
Niagara & Concordia 


Francisca Sartori June 21 
Michigan Ocean 

La Hacienda June 22 
Montship-Capo 

Marquette Huns: 25 
Fabre 

Zenica June 27 
Yugoslav Great Lakes 

Exanthia July 9 
American Export 

Extavia Julysz4 
American Export 

Caribbean Ports 

Edwin Reith July 8 
Michigan Ocean 

Catherine Sartori August | 


Michigan Ocean 


Latin America 


(Continued from page 34) 


and in the use of new materials and 
new methods of building, the Latin 
Americans will enthusiastically carry 
on in their own self-help housing 
projects. 

There is no need to demonstrate 
by statistics the fact that health con- 
ditions in the Latin American coun- 
tries in general are far below the 
standards of the United States and 
Western Europe. Inadequate diet, 
housing, water supply, and sanita- 
tion, plus a shortage of physicians, 
nurses, and hospitals combine to 
create a situation that calls for ac- 
tion. This is not to suggest that 
governments and the leaders in Lat- 
in American life are not aware of this 
problem, for indeed they are and 
they are waging the best campaign 
within their means to combat it. 
Similarly, the United States, through 
ICA, voluntary groups, Protestant 
and Catholic missionaries, and 


through its participauion in the Pan 
American Sanitary Bureau and the 
World Health Organization, has 
long been engaged in efforts to 
assist. 

As in the case of the educational 
field, a major center of all health 
activities should be established. 

We _ propose that the United 
States finance the establishment of 
an InterAmerican Medical Center. 
It preferably should be located in 
one of the Latin American repub- 
lics. One suggested location would 
be at the cross-roads of the Ameri- 
cas, in Panama, where it would 
profit from the proximity of Gorgas 
Hospital and its laboratories. We 
visualize a hospital, medical school, 
and training center for Latin Amer- 
ican doctors, nurses, and public 
health officers which would draw on 
the talents of medical science in all 
the Americas as well as serving as a 
model for similar medical installa- 
tions in other parts of the world. 

In the judgment of many serious 
observers of Latin America, an edu- 
cated population holds the key to 
the long-range solution of its prob- 
lems. We are ideally suited to work 
with our Latin neighbors on_ this 
question. No other country in the 
world has as widely developed a 
system of public education as has 
the United States, where the prin- 
ciple of the free public grammar 
school, the free public high-school, 
the state normal school, and the 
state university and agricultural 
school has been developed to the 
highest point yet attained. And cer- 
tainly, no area of the world would 
more gladly receive our aid and ex- 
perience in the field of public edu- 
cation than contemporary Latin 
America. 

Estimates of the literacy rate in 
Latin America vary by wide mar- 
gins. Some authorities, such as 
UNESCO, state that the total per- 
centage of illiterates in the adult 
population is some 40 per cent, and 
the average time spent in school is 
estimated at one to three years. 

It is evident to every person in 
any degree familiar with Latin 
America that illiteracy and lack of 
educational facilities constitute a 
desperate problem. There are not 
enough schools, and there are not 
enough places in the existing schools; 
there are not enough teachers, and - 
there is a shortage of teachers in 
training. 

We propose the establishment by 
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C-H-I-C-A-G-O E-M-P-L-O-Y-E-R-S! 
IS YOUR COLLEGE LISTED HERE? 


Listed here are 166 colleges and universities, including 23 from foreign countries, repre- 
senied by students who applied at our office for SUMMER JOBS last year. At least the 
same number will be represented this year. Each year our PROFESSIONAL, SALES & 
CLERICAL OFFICE also has SUMMER-WORK applicants (students and teachers) from 
practically every public and parochial high school in the Chicago area. 


Foreign Universities 


La Sorbonne (France) . . . Moscow Machine Building Inst. (Russia) . . . University of Sidney (Australia) .. . 
Hebrew Technical College (Israel) . . . University of Buenos Aires (Argentina) . . . Central University 
(Equador) . . . Bombay University (India) . . . University of Gujarat (India) ... University of Barpdu (India) 
... Med Grauf Engineering College (Pakistan) . . . University of Frankfort (Germany) . .. University of Prague 
(Czechoslovakia) . . . University of Puerto Rico... London University (England) . . . Westminister College 
(England) . . . British Institute of Engineering (England) ... Polna Science College (Jugoslavia) .. . Uni- 
versity of Germany . . . University of Munich (Germany) . . . Polytechnic Institute (Germany) . . . Uni- 
versity of Warsaw (Poland) . . . Technical College (Poland) . . . University College (Ireland) 


American Universities 


Alabama A & M ... Alcorn College . . . Alleghany College . . . American Academy of Art . . . American 
Conservatory of Music . . . Amuson Jr. College . . . Arkansas A& M... Arkansas State... Art Institute of 
Chicago . . . Augustana College . . 


Baldwin Wallace College . . . Ball State Teachers ... Barat ... Beloit . . . Blackburn College . . . Bob Jones 
College ... Bradley University . .. Brothers College ... Brown University ... 


Calvin College . . . Carleton . . . Carroll . . . Cathedral College . . . Chicago Teacher’s College . . . Chicago 
Technical College . . . Christian Brother’s College . . . Clarke College . . . College of St. Benedict . . . Columbia 
University . . . Concordia College . . . Cornell University . . . Crane Jr. College . 

De Paul... DePauw. . . Downer College . . . Drake University . . . 

Earlham College . . . East Tennessee State ... Elmhurst . . . Fisk University . . . Froebel Teacher’s . . . 
Gage College . . . George Williams . . . Grambling College . . . Grinnell College .. . 

Harris Teacher’s College . . . Harvard University . . . Harvard Law School .. . 

Illinois College . . . Illinois College of Commerce . . . Illinois College of Optometry . . . Illinois Institute of 
Technology . . . Illinois State Normal .. . Illinois University . . . Indiana University .. . 

Kalamazoo College ... Kent... Knox... Knoxville . . . Lawrence College . . . Lincoln . . . Loyola Uni- 
versity ... 

Mary Holmes Jr. College . . . Marquette University ... Michigan State ... Milliken University . . . Missouri 
University . . . Morningside College . . . Mount Mary College . . . Moody Bible Institute . . . Morris Brown 
College . . . Mississippi Vocabulary College . . . Morton Jr. College . . . Mundelein . . . Monmouth Col- 
leven : 

New Haven State Teacher’s . . . National College of Education . . . New York University . . . Newton Jr. 
College . . . North Central College . . . Northern Baptist Theological College . . . Northern Illinois 
University . . . Notre Dame Law School . . . Northwestern University . . . 

Oakland City College . . . Oberlin . . . Ohio State . . . Ohio Wesleyan University . . . Oklahoma 
State . . . Olivet College . . . Our Lady of Cincinnati College . . . Paine College . . . Parsons College 
. . - Quincy . . . Roosevelt University . . . Rosary College . . . Rust College... 

St. Augustana . . . St. Benedict’s . . . St. John’s College . . . St. Mary’s College . . . St. Olaf .. . St. 
Procopius . . . St. Xavier . . . Shimer College . . . South East Jr. College . . . Southern Christian . 
Southern Illinois University . . . State Teacher’s College . . . State University of South Dakota... 
Talladega College . . . Temple University . . . Tennessee A & E State College . . . Tennessee Wesleyan 
Thornton Jr. College . . . Tri State College . . . Trinidad State College . . 

University of California . . . University of Chicago . . . University of Dayton . . . University of Illinois . . . 
University of Iowa . . . University of Kansas . . . University of Maryland . . . University of Miami . 
University of Michigan . . . University of the South . . . University of South Carolina . . . University of 
Texas . . . University of Wisconsin . . . Valpariso University . . . 

Wilson Jr. College . . . Wisconsin University .. . Wichita University . . . Wright Jr. College . . . Xavier 
University (Ohio) . . . Xavier University (Louisiana) . . . Yale University ... 


FOR Q-U-A-L-I-F-I-E-D, S-C-R-E-E-N-E-D SUMMER WORKERS 
Call FInancial 6-3960 
Professional, Sales & Clerical Office 


ILLINOIS STATE EMPLOYMENT SERVICE 


73 West Washington St.—Chicago 
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“ON TIME” 
DAILY 
FREIGHT 
SCHEDULES 


© Frequent departures throughout the 
day to and from all terminals. 

© Modern “fast flow’ terminals — 
Specialized equipment for every job. 

© Refrigerated and Heated Vans 

© Nine consecutive Awards for Claim 
Prevention. 

e Private Wire Telephone System 

© Radio Pickup — Delivery 

e Customs Bond 


TRANSPORT CO., INC. 
TERMINALS 


St. Louis © Chicago Rockford e Freeport 
Springfield, II]. © Beloit, Wise. © Spring- 
field, Mo. ® Tulsa © Oklahoma City, Okla. 


Wichita Falls © Agent, Dallas & Ft. Worth 


NOTICE 


To Stock Market Investors 


With excitement mounting in the stock 
market — are you aware that it has now 
become possible for you to make a reliable 
appraisal in just one minute of how good 
any stock is for you to buy, hold or sell — 
at this time and for your own _ personal 
goals? 

Hundreds of hours of research devoted to 
each of 1000 stocks by one of the coun- 
try’s largest investment advisory organiza- 
tions are crystallized into four index num- 
bers for each stock. A simple weighting 
of these numbers to accord with your own 
preferences as to investment goals — for 
safety, market performance in the next 12 
months, appreciation potentiality over a 
three-to-five year pull, and income — will 
give you a current appraisal of the stock’s 
desirability at this time, at this price, and 
for your own purpose. The possible bene- 
fits of this unique tested method are so 
remarkable in terms of your potential 
profit and avoidance of unnecessary risk 
that we invite you to receive the special 
guide described below. 


FREE 


We will send you, without charge or obli- 
gation, a complete guide showing how you 
can apply this method of security analysis 
without any outside help — even if you are 
an inexperienced investor. 


(We are not investment dealers or brok- 
ers; no salesman will call.) 

For your FREE GUIDE, simply send 
your name and address (a postcard 
is suggested) to: Dept. CM-100L; 
Arnold Bernhard & Co., Inc., 5 East 
44 Street, New York 17, N. Y. 
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the United States of Inter-American 
centers for the training of public 
school teachers. It is our suggestion 
that some twenty of our best teach- 
ers’ colleges in the United States be 
selected for this program, and that 
each one be designated as a center 
for teacher-trainees from Latin 
America. They would be enrolled as 
regular students at these institutions 
with full scholarships, including 
travel allowances, paid by _ the 
United States Government. ‘The 
United States would pay the capital 
costs of the expansion necessary to 
enable the schools to accommodate 
the Latin Americans without being 
forced to reduce the number of their 
regular North American students. 

We propose that 2,000 students 
per year be trained, each for a two- 
year course. They would return to 
their homelands not only trained in 
their profession, but after two years 
of campus life, and spending their 
vacation time in the United States, 
they would be friends and advocates 
of the democratic way of life. 

To those who might consider such 
a program to be over-ambitious, we 
cite the December, 1960, issue of the 
powerful Soviet propaganda maga- 
zine, USSR, which contains a de- 
scription or Moscow’s new “Friend- 
ship University.” After describing 
the life of 1,700 non-Russian students 
who attend Moscow University, the 
article by Pyotr Dmitriev goes on 
to relate: 


Moscow University is not the only 
school for higher education open to 
foreigners; there are dozens of others 
in many Soviet cities. This year a new 
one, Friendship University, specifically 
addressed to foreign students, opened 
its doors in the capital. It will train 
4,000 students from Asia, Africa and 
Latin America each year. 

As in all other Soviet schools, tuition 
in Friendship University is free, and 
students are given dormitory accommo- 
dations. Even their traveling expenses 
are covered by the University. They 
major in one of the several depart- 
ments—engineering, agriculture, medi- 
cine, physics and mathematics, the 
natural sciences, history and_philoso- 
phy, economics and law. Friendship 
University has become so popular 
among the youth throughout the world 
that this fall the entrance committee 
of the University received and processed 
more than 28,000 applications from 
young men and women in 70 countries. 
The college years are memorable for 
foreign students in the Soviet Union. 
They take back to their native coun- 
tries not only a diploma or a degree, 
not only theoretical and __ practical 
knowledge, but warm recollections of 
lasting friendships that cut across time 
and distance. The letters received from 
former students by instructors make 
this point with deep feeling. 


The message from Moscow 1s-clear. 
The United States can do no less. It 
can and must do more. 

All the good works and intentions 
that the United States can possibly 
muster in the Latin American area 
will accomplish very little if the 
message of what the United States 
stands for and what the United 
States is doing does not reach the 
Latin American man in the street, 
in the field, in the classroom, and in 
the mine and mill. 


Bold Experiment 


In the radio field Latin America 
has been the scene of a new and 
bold experiment in fighting the pow- 
er of Soviet propaganda. From the 
mountain village of Sutatenza, Col- 
ombia, an organization called Popu- 
lar Cultural Action broadcasts Jes- 
sons in the three-R’s to thousands of 
rural illiterate Colombians. It cou- 
ples this essential instruction with 
lessons in civics, sanitation, house- 
keeping, agriculture, and child care, 
and at the same time preaches de- 
mocracy and religion. Monsignor 
Jose Salcedo, the founder and guid- 
ing spirit of Radio Sutatenza, has 
distributed more than 46,000 one- 
frequency radios to the mountain 
population and in this manner his 
message gains their single-minded at- 
tention. A similar project is con- 
ducted in the highlands of. Peru 
and Bolivia by Reverend Bernard 
Ryan, a Maryknoll missionary. 

A magnificent opportunity is avail- 
able to Free World propaganda 
through this device of the one-fre- 
quency radio. At a very low cost, 
mass distribution of such radios 
could be made and dozens of centers 
could readily be organized to carry 
the message of freedom and the 
western way of life. 

Seldom in the history of our re- 
public have we faced a challenge as 
clear as that which confronts us to- 
day in our relations with the na- 
tions of Latin America. And seldom 
have we been given as great an op- 
portunity to apply our national 
talents and resources for the Ameri- 
can cause. 

The challenge lies in the call for 
leadership, vigorous and dynamic, 
yet tempered with understanding 
and friendship. | 


The opportunity is found in the 
upsurging youthful populations in 
Latin America which can mean 
powerful and friendly nations in to- 
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morrow’s world. They can mean 
great markets, improved produc- 
tivity, high standards of housing, 
health, and education. They can 
mean an invincible Western Hemis- 
phere, provided the economic and 
social problems are attacked intelli- 
gently and fearlessly today. 

In his State of the Union Message, 
President Kennedy declared that 
“the tide of events has been running 
out and time has not been our 
friend.” This statement is particu- 
larly applicable to United States 
relations with Latin America. Time 


is running out very quickly. How- 
ever, it is not too late in Latin 
America. 


It is not too late in Latin America 
if we act decisively and with deter- 
mination. It is not too late in Latin 
America, in short, if we act now. 


Trade Fair 


(Continued from page 17) 


tive countries. What they take back 
with them after their nine days here 
can powerfully influence opinion of 
the U.S.A. in Latin America and 
lasting good relationships can be 
established as a result. 

Here is the schedule, as General 
Wood has outlined and arranged 
it. Upon their arrival in Chicago, 
the visitors will be greeted at the 
airport. Those arriving in a group 
will be met by a delegation. Those 
arriving singly will be met by their 
Chicago hosts or representatives. 
The host will assist the visitor to 
enjoy his stay in Chicago to the 
fullest, both professionally and _so- 
cially. He will be sure that the 
visitor is familiar with locations in- 
volved in the Conferences and he 
will accompany his guest to the first 
Conference meeting and to many 
of the social events of the Confer- 
ence. 

On the weekend of July 22 and 
23, special seats at the Chicago White 
Sox baseball games have been re- 
served and accommodations have 
been arranged at Arlington Park. 
Over the weekend, the S. C. John- 
son Co. in Racine will host a group 
of Conference visitors at the beau- 
tiful plant and at the Johnson 
Foundation. Included will be a 
luncheon and a viewing of a special 
film. On Sunday afternoon, visitors 
will be entertained by Chicago boat 
owners on the beautiful Lake Michi- 
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gan waterfront. Sunday evening, 
there will be a large reception for 
the entire group. 

On Monday and Tuesday, plenary 
sessions of the Inter-American In- 
dustries Conference will take place. 
In these sessions, Latin American 
and Canadian leaders will speak to 
the nation’s business community 
through the facilities of radio, tele- 
vision and the press. 

On Monday evening, there will 
be a reception given by General Mo- 
tors Corporation. On Tuesday eve- 
ning, Conference visitors will be 
honored guests at opening ceremo- 
nies of the Chicago International 
Trade Fair and they will be feted 
at a reception, the ‘Salute to West- 
ern Hemisphere” dinner and a gala 
theatre performance. 

Attendance at the morning and 
afternoon sessions will be limited to 
500 and capacity for the Monday 
and ‘Tuesday luncheons is 1,000. The 
special reception and dinner ‘Tues- 
day evening will be limited to 1,000. 
Association members are invited to 
attend these events. However, reser- 
vations should be made as soon as 
possible since the number which 


can be accommodated at each event 
is limited. 

Speakers during the first two ple- 
nary sessions of the Conferences will 
include men of such stature as 
Felipe Herrera, President of the In- 
ter- American Development Bank; 
General Wood; Herr Dr. Paul Hertz, 
Senator fur Welschaft & Kredit of 
West Berlin; Luis Ferre, leading in- 
dustrialist of Puerto Rico; G. Ewart 
Thomson, Chairman of Lloyds of 
London; Carlos Coll Benegas, former 
President of Banco de la Nacion de 
Argentina; and Fernando Lee, out- 
standing business spokesman from 
Brazil. 

Inter-American Industries Confer- 
ence Executive Seminars will take 
place July 26 through July 27 with 
such subjects as these scheduled: 


1) Financing of International 
Trade . . . Expansion of Develop- 
ment Banking . . . Taxation as It 


Affects International Trade and In- 
vestment. This seminar is being or- 
ganized under chairmanship of Davy- 
id Kennedy, Chairman of the Board 
of the Continental Iilinois Bank & 
Trust Company; Homer J. Livings- 
ton, Chairman of the Board of the 
First National Bank of Chicago, and 
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Leonard Spacek, Managing Partner 
of Arthur Andersen & Co. 

2) Transportation. The economics, 
operating conditions and _ future 
trends of railroading, air transporta- 
tion, pipelines, barging and trucking 
as operated in the U.S.A. will be 
explored. A feature of the Seminar 
will be a field trip to Chicago rail- 
road _ switching yards, refineries, 
warehouses, barging operations, ore 
boat docks and a flight to Detroit 
to see the General Motors Technical 
Center. 

The committee for this Seminar 
includes: Chairman—C. R. Osborn, 
Executive Vice President of Gen- 
eral Motors Corporation; James L. 
Allen, Sr., Partner and Chairman 
of the Executive Committee of Booz, 
Allen & Hamilton; Lynn A. ‘Town- 
send, Administrative Vice President, 
Chrysler Corporation; Robert T. 
Milligan, President, The Pure Oil 
Company; F. T. Magennis, Presi- 
dent, Goodyear International Corp.; 
William T. Moore, President, Moore 
McCormack Lines, Inc. 

3) Providing An Ideal Climate for 
Attracting Industry. This seminar 
is being organized under the chair- 


manship of G. Corson Ellis, A. T. 
Kearney and Company. It will ex- 
plore in discussions between US. 
businessmen and Latin American 
and Canadian businessmen the ways 
in which optimum conditions for 
attracting industry can be achieved. 

4) Research for Progress. Under 
the chairmanship of Raymond Ste- 
vens, President of Arthur D. Little, 
Inc., the seminar will first explore 
basic economic research that is neces- 
sary to the industrial and financial 
development of an area and_ subse- 
quent sessions will further explore 
these sources and effective use of 
research facilities, including educa- 
tional institutions and commercial 
research organizations. They will al- 
so include tours of outstanding re- 
search facilities in Metropolitan 
Chicago. 

5) School Construction and Ad- 
ministration. What can be done in 
the field of low-cost school facilities 
will be discussed and examples of 
what has been done in both low 
income and high income areas here 
will be shown. 

6) Hospital Construction and Ad- 
ministration. Alexander Bacci, one 
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Member Company 


Employes Eligible For 
Awards At 1961 Fair 


On the first three nights of 
the 1961 Chicago International 
Trade Fair, July 25 through 
July 27, all employes of Asso- 
ciation member companies — 
and only those employes — 
will be eligible for special rec- 
ognition. Each night one mem- 
ber company employe will be 
awarded two round trips to 
Europe. In addition, 100 gift 
certificates for the Carson Pirie 
International Market at the 
Fair will be presented to mem- 
ber company employes. 

Any member company may 
order identification cards from 
the Association. Personnel de- 
partments should fill in names 
and addresses and distribute 
these special identification 
cards to employes. There is ab- 
solutely no charge for the 
cards. On any of the first three 
nights, employes may present 
their identification cards at the 
special “‘Salute’’ Center at the 
Fair. 

Identification cards are not 
admissions to the Fair. Tickets 
of admission may be purchased 
in advance from the Associa- 
tion, or they may be purchased 
at the Fair in McCormick 
Place. Posters and brochures 
announcing the Salute to Em- 
ployes as well as employe iden- 
tification cards and advance 


tickets should be ordered now 
from the Association. 


of the foremost hospital architects 
in this country, is chairman. 

7) Business and Private Aircraft. 
There will be a general presenta- 
tion on the business and private avia- 
tion picture in this country, pres- 
entations by specific users of these 
craft and case histories of unusual 
and profitable ways they operate 
here; success stories from Latin 
American users; descriptions of ways 
in which U.S.A. companies work 
out licensing agreements to manu- 
facture in other countries and how 
Latin American countries could en- 
courage this kind of development. 

8) Mining. This seminar, under 


Commerce 


chairmanship of Thomas Ware of 
International Minerals & Chemical 
Corporation, will take up this agen- 
da: New techniques of minerals dis- 
covery; the pattern of minerals devel- 
opment .. . technical assistance . 
joint ventures; growing world mar- 
kets; the role of government in min- 
erals development. 

During this three day period, 
there will be a series of receptions 
and special entertainment for Latin 
American and Canadian visitors. 
On July 29, the visitors again will 
be guests of the business community 
of Chicago at a Cub baseball game, 
at Arlington Park and aboard pri- 
vate boats. On Sunday, July 30, 
conference visitors will be guests of 
the Chicago International ‘Trade 
Fair as well as of Wrigley Field, 
where the Cubs will play Cincinnati. 

Throughout the entire nine days, 
there will be special programs for 
the wives of the Conferees, in addi- 
tion to the special receptions and 
entertainment features. While the 
business sessions are being held, a 
special committee of Chicago society 
leaders will entertain wives of Con- 
ferees in private homes and in the 
various places of interest to the 
wives. Visits are planned to chari- 
table organizations, educational and 
cultural institutions and to civic 
projects. 


Total Welcome 


The welcome will be total, as this 
program—with many additions—un- 
folds. A warm-hearted Chicago busi- 
ness community will see to it that 
its guests from Latin America and 
Canada return home praising Chi- 
cago’s entertainment, culture and 
business facilities and methods. 

As this issue goes to press, the fol- 
lowing Chairmen for Honorary 
Sponsoring Committees in Latin 
America have accepted invitations 
to serve: 

Argentina: Dr. Carlos Coll Bene- 
gas, former President of Banco de la 
Nacion de Argentina. Brazil: Fer- 
nando Lee, President of Industria 
Brasileira de Aco, S.A.; of Fios e 
Cabos Plasticos do Brasil, S.A. and 
of Cia. Quimica Duas Ancoras. Mr. 
Lee is an importer of industrial raw 
materials and steel mill products 
and is very active in foreign cham- 
bers of commerce in Sao Paulo and 
in several educational institutions. 
Also, Humberto Monteiro, Director 
of Ford Motor do Brasil and Lelio 
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de Toledo Pisa, Lawyer, banker, 
industrialist and insurance executive. 
Chile: Javier Echeverria A., Presi- 
dent, Camara Central de Comercio 


de Chile. Colombia: Dr. Alberto 
Samper G., President of Bavaria, 
S.A. 


Mexico: Manuel Fernandez Lan- 
dero, President of the Confedera- 
tion of Industrial Chambers of Com- 
merce of the Mexican Republic. 
Panama: Federico Humbert, Presi- 
dent of the Camara de Comercio, In- 
dustria y Agricultura de Panama. 
Peru: Dr. Herless Buzzio Zamora, 
Manager, Corporacion de Comer- 
ciantes del Peru. Uruguay: Mario A. 
Mera, President of the Association 
Pro Intercambio Comercial Uruguay- 
Estados Unidos. Venezuela: William 
R. Hinkle, Jr., President of the 
American Chamber of Commerce in 
Caracas and of Gases Industriales de 
Venezuela, subsidiary of the Na- 
tional Cylinder Gas Division of 
Chemetron Corporation of Chicago 
and Gustavo Jose Vollmer, President 
of Central E. Palmar, S) Av and G. 
A., of ‘Tablopan de Venezuela, and 
of Ecuatoriana de Ceramica and a 
board member of several other lead- 
ing Venezuelan companies. 

Canada: Capt. Joseph Jeffery, 


O.B.E., Q.C., President of the Cana- 
dian Chamber of Commerce and S. J. 
Randall, President of General Steel 
Wares, Ltd. and First Vice President 
of Canadian Manufacturers Associa- 
tion. Guatemala: Jose Guirola, Presi- 
dent of the Empresa  Fosforera 
Cuatemaltecays Puertom Ricowe laws 
Ferre, President of Empresas Ferre, 
Ponce, Puerto Rico. 

Expected by the time this is in 
print are acceptances from business- 
men of the same calibre from Bo- 
livia, Paraguay, Honduras, El Salva- 
dor, Nicaragua and Costa Rica. 


Highlight of Visit 


Exciting, worthwhile and_ enter- 
taining, the third Chicago Interna- 
tional ‘Trade Fair will most certainly 
be one of the highlights of the con- 
ferees’ visit to Chicago. (See the May 
issue of COMMERCE for a Preview 
of the 1961 Fair.) This city’s busi- 
nessmen and their wives should 
make it a point to be at the Fair 
several times during the 17 days it 
is open—but above all they should 
make it a point to extend Chicago’s 
famous warm hospitality to our visi- 
tors from south and north of the 
border during their time here at the 
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World Marketing and Inter-Ameri- 
can Industries Conference. 

An inquiry directed to Chairman 
of the Conference, General Wood, 
at the Association will bring full 
details of how businessmen and their 
wives can contribute to this signifi- 
cant event. 


Negro Market 
(Continued from page 24) 


shopping in the downtown district 
is suggested in the Defender surveys. 

These, conducted by Dr. Charles 
L. Allen, former professor of adver- 
tising at Medill School of Journal- 
ism, were based on quota samples 
that never exceeded 1,000 house- 
wives. More interviewees stated that 
they bought their personal clothing 
at Carson Pirie Scott and Co., than 
any other store. Sears, Roebuck and 
Co. was most popular as a place for 
buying children’s clothing, and Lyt- 
ton’s was most popular for husbands’ 
clothing. With the exception of 
Sears, the State street stores of these 
companies were more readily ac- 


cessible to Negro residential areas 
than were their outlying stores. 

In addition to convenience, the 
Negro shopper’s own feelings of ac- 
ceptance and well-being and her 
faith in the merchants probably im- 
pel her toward downtown shopping. 
The housewife’s declared prefer- 
ence of Carson’s over other stores 
may be a further result of this need 
to feel acceptance, for during the 
middle fifties, that company gained 
practically universal approbation in 
the Negro community following its 
initiation of merit employment pol- 
icies. 

Such economic data as exists on 
the Negro market reveals that the 
average Negro family income is far 
below that of the average white fam- 
ily, the ratio being about $6 to $10. 
Median income for Negroes has been 
rising at a faster rate than for whites 
since 1939, however. It is generally 
accepted that the preponderance of 
Negro labor is in industries sensitive 
to the economic cycle. Officials of 
the Chicago Urban League and 
other observers describe the Negro 
labor market as an accurate barom- 
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eter of business conditions, showing — 
the effects of economic decline first, 
and the signs of recovery last. Yer 
despite a difference of approximately 
66 per cent in Negro and white in- 
come, it is contended that Negroes 
demand high quality brand name 
items and spend proportionately 
more than whites for several cate- 
gories of consumer goods. Negro 
media representatives are the 
staunchest disciples of this high- 
spending, quality-demanding doc- 
trine. 

Obviously, if Negroes earn less 
than whites, are less secure in their 
employment, and spend proportion- 
ately more, as is claimed, for bever- 
ages, foodstuffs, entertainment, 
cosmetics, transportation and educa- 
tion, they-must fall far below whites 
in expenditures in other categories. 
It is thus easy to conclude that Ne- 
groes have relatively little disposable 
income. It is easy to speculate that 
savings, life insurance, and perhaps 
travel and vacation account for only 
minimal proportions of the average 
Negro family’s expenditures. A clue 
to what the difference in Negro and 
white buying power means, and per- 
haps an omen, lies in the failure of 
Negroes in recently changed low 
density areas to support a great 
many of the service businesses and 
specialty shops they found there. 


Home Ownership 


One indisputable evidence of 
economic ability stands out in 
the maze of confusing descriptions 
of Negro buying power and habits, 
and that again is provided by the 
Federal government. The Chicago 
Supplement to the National Hous- 
ing Inventory of 1957 showed home 
ownership by Negroes as 123.1 per 
cent greater than in 1950. At the 
same time, home ownership by 
whites in Chicago increased 11.1 per 
cent. During this seven-year period, 
nearly 20,000 homes were purchased 
by non-whites in Chicago, the figure 
raising from 15,928 in 1950 to 35,- 
535 in 1956. 

It is significant that the housing 
supply increased by a greater per- 
centage (5.3) than the population, 
which was estimated to have grown 
3.5 per cent. Fhe number of sub- 
standard dwellings occupied by 
whites and non-whites alike declined 
in the period. 


Median income increased for all 
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primary families and individuals in 
the period 1949-56, from $3,753 to 
$5,214. At the same time, median 
income for all home owners rose 
from $4,437 to $6,201. Negro home- 
owners had median incomes of $4,- 
358 in 1956. 


One white family in three in Chi- 
cago owned its own home in 1957, 
while one Negro family in six owned 
its home. 


Housing Market 


It is probable that the dispropor- 
tionate rate of home buying be- 
tween 1949 and 1956 reflected more 
than improved earning capacity of 
Negroes. Without extensive investi- 
gation, it is impossible to determine 
precisely the extent to which mount- 
ing pressure from the Negro com- 
munity accelerated the movement of 
whites to the suburbs. One of the 
most important factors, if not the 
single most important fact in the 
sudden overflowing from the tradi- 
tional Negro areas has been the re- 
fusal of the courts since 1948 to 
enforce restrictive covenant agree- 
ments. This put the Negro into the 
real estate market on a larger scale 
than ever before, with the results 
disclosed by the National Housing 
Inventory. A backlog of personal 
savings accumulated prior to 1948, 
income from the sale of property in 
redevelopment areas, improved earn- 
ing capacity, particularly among 
Negroes of family-forming age, and 
greater availability of mortgage 
money have all had impact on the 
Negro housing market. 

It is practically axiomatic that 
home owners become customers for 
maintenance materials, furniture and 
furnishings, gardening supplies and 
equipment, and large and small ap- 
pliances. It is also almost axiomatic 
that home ownership portends 
changes in attitudes, values, modes 
of living, and consequently, in 
spending habits. The entry of Ne- 
groes into the community of home- 
owners undoubtedly has attracted 
considerable interest in many mar- 
keting organizations. 

Because of the rapid continuing 
changes in the physical and social or- 
ganization of Chicago, and because 
of changes in the consumer base of 
the central city, the Negro popula- 
tion assumes increasing importance 

as a special market. In less than one 
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generation, Chicago’s Negro popula- 
tion has more than trebled, while 
the total population of the city has 
declined in recent years. The earn- 
ing power of Negro families is about 
60 per cent of that of white families, 
though they have been traditionally 
characterized as spending propor- 
tionately more for prestige items and 
status symbols. It is probably true 
that they spend proportionately 
more for cost-of-living items, and 
have less money for luxuries, sav- 
ings and investment. Until recently, 
this market did not have ready ac- 
cess to for-sale housing, but it has 
more than doubled its ownership of 
homes since the lifting of restric- 
tions. In the light of economic and 
social changes, it is possible that 
buying habits of the Negro market 
will change too. 

All of this poses a tremendous 
challenge to established business and 
to commerce generally. The Negro 
market is now described as a new 
frontier. ‘This cannot mean it is over- 
flowing with dollars waiting only for 
a signal to engage in buying frenzies. 
Retailers who have made responsible 
efforts to attract Negro consumers in 


recent years have been well reward- 
ed when they offered relationships 
that were more desirable than what 
has been traditional. This early cul- 
tivation of Negro consumers may 
stand them in good stead in the 
future. For unless efforts to attract 
and hold exurban shoppers succeed, 
greater competition for fewer dollars 
lies ahead for retailers in the central 
city. The challenge presented by the 
Negro market thus is not a challenge 
to high pressure, razzle dazzle sales- 
manship, but a challenge to deter- 
mined and imaginative enterprise. 

Usable information will be need- 
ed by the successful marketer. Reli- 
able data must be compiled and 
responsibly interpreted. Sociological 
and psychological factors that differ- 
entiate the Negro minority must be 
recognized and understood for their 
effects on economic ability and buy- 
ing habits. Until population loss 
ends, or Negro buying power more 
nearly equals that of whites, there 
is a strong prospect of a weakened 
consumer base in the central city 
with retrenchment or flight the al- 
ternatives to enlightened competi- 
tion. 
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Arthur H. Motley (I.), President, United States Chamber 
of Commerce, presents a National Fire Safety Award to 
Elmer F. Reske, Chairman of the Association’s Fire 
Prevention Committee and Manager, Cook County 
Inspection Bureau. With them is N. H. Davis, Jr., member, 
Fire Prevention Committee and Executive Engineer, 
Underwriters Laboratories, Inc. The Association received 
the award for its fire prevention program. This is the 
12th consecutive year the Association has received the honor 


Dr. H. J. Van Eck (r.) Mission Leader and Chairman and 
Managing Director of Industrial Development Corporation 
of South Africa, Ltd. addresses Chicago businessmen during 
a visit of a Trade Mission from the Union of South Africa. 
With him are G. G. Voight (1.) Consul (Commercial) 
Consulate General of the Union of South Africa, New York: 
Philip Frame, Chairman and Managing Director of Natal _ 
Consolidated and Industrial Investments, Ltd. 
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Inspecting customs facilities for handling cargo at O'Hare 
International Airport are (I. to r.) John P. McDonnell, Chief, 
Inspection Division, Collector of Customs, Chicago; 

Bernard A. Meiners, Assistant Collector of Customs, Chicago; 
John C. Meiszner, Collector of Customs, Chicago; A. C. Tyre, 
Foreign Freight Agent, American Express Company, member, 
International Air Transportation Development subcommittee 
of Aviation Committee; and Jack M. Fetman, President, Master 
Gauge Company, Chairman, International Air Transportation 
Development subcommittee of Aviation Committee 


Ralph A. Bergsten (r.), Managing 
Director, Chicago Internationa! 
Trade Fair, uses an artists rendering 
to show new home of the Fair, 
McCormick Place, to (I. to r.) 
Colin Mayhew, Deputy Consul 
General of Great Britain in 
Chicago; Andrew G. Gilchrist, 
Consul General of Great Britain 
in Chicago; Stanley H. Rowe, 
Assistant to Lord Rootes and 

Lord Rootes, Chairman of the 
Rootes Group and Chairman, 
Western Hemisphere Export Council 


The Association’s Water Resources Committee watches 
eee Dust, Chicago chemist, Chicago District, Republic Steel 
Corporation, demonstrate water testing techniques used by 
the Government at its facility on Chicago’s South Side 
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IN ACTION 


Mayor Richard J. Daley (r.) and J. M. Klapp, Chairman, 
Visitors Bureau Committee and Assistant to the President, 
United Air Lines, examine the ‘Chicago Summer Holidays” 
brochure promoting Chicago tourist attractions 

and summer attractions which will be distributed to 
travel editors and travel agents throughout the United States 


Mlle. Rosemarie Desanges, executive for the French Committee 
for Foreign Fairs, North American Section, and Jean Saint-Martin, 
designer of the French National Pavilion in the 1961 Chicago 
International Trade Fair, July 25-August 10, view bust of the 
late Colonel Robert R. McCormick in McCormick Place. ‘I have 
designed exhibitions for France all over the world but the 
McCormick Place exposition center is the best equipped center 
for exhibitions | have seen,’’ Saint-Martin said 


Examining a copy of the “Uniform Commercial Code in 


Harold M. Mayer, (I.) Chairman, Governmental Affairs 


i i ident, Oscar Mayer and Company and Pennsylvania’ at a Legislative Committee meeting are 
ee TNA otis ce aes First National Bank of (1. to r.) Thomas W. Tearney, Attorney, Kirkland, Ellis, Hodson, 
ea: vith: Chaffetz and Masters; William Bethke, Educational Advisor, 


with Joseph D. Lohman, Treasurer, State of 


Chicago visit 1 et a Poole: 
inoi iscussed the state’s financial status La Salle Extension University; James E. Day, Chairman, 

iva! ees leet a Governmental Affairs Council Legislative Committee, President, Midwest Stock Exchange; and 

olde Michael J. Murray, Attorney, Sears, Roebuck and Company 
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ASSOCIATION 


BOARD 
ACTION 


The Association’s Board of Di- 
rectors in its May 12 meeting took 
the following actions relative to then- 
pending legislation in Springfield. 

Supported a plan to reorganize the 
Illinois judicial system which would 
simplify organization of the courts 
and provide for more efficiency. ‘The 
plan was drafted by the Illinois 
State and Chicago Bar Associations. 

Supported Senate Bills 486 and 
487 providing for election reforms in 
Cook County. The legislation would 
consolidate election machinery to 
make it more efficient and less ex- 
pensive, improve calibre of election 
judges and provide for bipartisan 
election administration. 


Support for Commercial Code 


Endorsed the Uniform Commer- 
cial Code which would modernize 
and bring up to date commercial 
law in Illinois. The code is spon- 
sored by the National Conference of 
Commissioners on Uniform State 
Laws and the American Law Insti- 
tute. 

Approved revisions of present laws 
on garnishment of wages by creditors 
in order to safeguard the unwary 
buyer. 


Action on Tax Proposals 


In the area of tax legislation, the 
following actions were taken: 

Approved a proposed one-half cent 
increase in the Municipal Retailers 
Occupation tax, provided legislation 
requires that at least one-half of the 
proceeds from such increase be used 
to abate real estate taxes and that a 
ceiling be reimposed on the corpo- 
rate fund of the City of Chicago in 
order to make such abatement effec- 
tive. 

Reafirmed the Association’s op- 
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position to any increase in the Cor- 
poration Franchise Tax. 

Supported House Bill 843 provid- 
ing for a state-wide equalization 
factor of 55 per cent. 

Supported the proposed two year 
increase of one-half cent in the Re- 
tailers Occupation Tax. 

Supported the governor’s proposal 
to broaden the base of the Retailers 
Occupation ‘Tax, but opposed any 
attempt to broaden the base beyond 
the point provided in the bills sup- 
ported by the governor, and specifi- 
cally opposed any attempt to bring 
special order machinery and_ the 
printing trades under the Retailers 
Occupation ‘Tax. 

Opposed the proposed Hotel Op- 
erators Occupation ‘Tax. 

Opposed any amendment to the 
Corporation Franchise Tax which 
would include earned surplus as a 
part of the tax base. 

Opposed legislation to impose a 
Corporate Net Income ‘Tax. 

Reaffirmed opposition to any pro- 
posal to extend the capital stock 
tax to foreign corporations. 

Supported the proposal to make 
permanent the Korean War Bonus 
increase in the cigarette tax and 
supported the proposed imposition 
of a cigar tax. 


FEP Law Amendments 


Four specific objections to the B1- 
partisan Fair Employment Practices 
Bill were voiced by the Board. On 
record as favoring an FEP law, the 
Board said that while the bill was 
a substantial improvement over pre- 
viously-proposed legislation, it would 
oppose it unless these changes were 
made: I. Provide that complaints be 
clearly limited to the personal type 
of grievance. 2. Limit the powers of 
the commission. The Bill as it now 
reads would permit the commission 
itself to define the scope and pur- 
poses of the law. 3. Delete or clarify 
the clause relating to the employer’s 
right to hire or select or discharge 
an employe. 4. Delete a provision 
that public contracts be conditioned 
on the requirement that suppliers of 
materials or services, contractors or 
sub-contractors, and others shall not 
commit an unfair employment prac- 
tice. The language is unnecessarily 
burdensome and of doubtful con- 
stitutionality. 


BOARD SUPPORTS 
NEW COMMITTEE 


Support of Mayor Richard J. 
Daley's newly formed Municipal 
Economic and Cultural Develop 
ment Committee has been voted 
unanimously by the Association's 
Board of Directors. 

James E. Rutherford, Association 
President, Vice President of Mid- 
America Operations of the Pruden- 
tial Insurance Co., said ‘The Associ- 
tion believes that the Committee’s 
objectives can best be attained by 
the full cooperation of all organiza- 
tions which are dedicated to helping 
Chicago grow and expand in its 
business and cultural areas.” 

Rutherford emphasized that the 
Association will work closely with 
the Committee’s Chairman, David 
M. Kennedy, Chairman of the Board 
of the Continental Illinois National 
Bank and Trust Company and will 
offer all possible assistance. 


ASSOCIATION FAVORS 
PROPOSED 
RAIL MERGER 


The Association has been granted 
a petition for leave to intervene in 
proceedings before the Interstate 
Commerce Commission involving a 
proposed merger of Great Northern 
Pacific & Burlington Lines, Inc.; 
Chicago, Burlington & Quincy Rail- 
road Company; Great Northern 
Railway Company; Northern Pacific 
Railroad Company and Pacific Coast 
RERGGo: 

The Association supports the ap- 
plication because of its interest in 
maintaining railroad service to and 
from Metropolitan Chicago suffi- 
cient to meet adequately, efficiently 
and economically the present and 
potential transportation require- 
ments of the area. 

“The proposed merger will pro- 
vide a new single line service be- 
tween Chicago and the northwestern 
section of the United States,” the 
Association’s petition to the Com- 
mission stated. ““The joint use of 
the best facilities of each of the lines 
involved in the merger will reduce 
transportation costs and provide 
faster and more dependable service.” 
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COMMUNITY PLANNING SEMINAR 
ANNOUNCED BY JAYCEES 


The third annual Community De- 
velopment Seminar co-sponsored by 
the U.S. Junior Chamber of Com- 
merce and the American Motors 
Company will be held at the Pick 
Congress Hotel July 16-17. 

Included in the seminar will be 
forum discussions with top national 
and international figures in com- 
munity development, community 
planning displays from around the 
world and bus tours showing how 
Chicago city planning has changed 


the face of the community. Prizes 
will be awarded Jaycee chapters 
which completed the top community 
development projects last year. 

City planners, Jaycees and non- 
Jaycees alike may register for the 
seminar and make hotel reservations 
through the Chicago Junior Associa- 
tion at 30 W. Monroe street. Regis- 
tration fee of $25 covers meals, bus 
tours of Chicago and a_ baseball 
game between the White Sox and 
the Red Sox. 


NEW TERMINAL FOR LAKE CALUMET 


BULK 
TERMINALS 


i Oh 
ARS: 


eae 


At a press conference in the office of the Mayor of the City 
of Chicago, E. A. Locke, Jr. (1.) and Mayor Daley explained 
plans of Union Tank Car Company to develop a bulk 
liquid storage terminal on Lake Calumet. Locke, Union 
Tank Car President, said the new terminal will provide 

the midwest with a vitally needed link between its water 
transportation, railroad and truck routes. 

The facility, located on 177 acres at the entrance to Lake 
Calumet Harbor, will cost approximately $17 million 

when fully developed, Locke said. 
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NEW ASSOCIATION 
BOARD MEMBERS 


David W. Davidson 


Appointed by the Board of Di- 
rectors in May to fill a vacancy on 
the Board, David W. Davidson is 
Executive Vice President and Gen- 
eral Merchandise Manager of Mar- 
shall Field & Co. 

Appointed in June to fill the va- 
cancy created by the resignation of 
M. E. Holt, Guy B. Cooper is Presi- 
dent of Cooper-Jarrett, Inc., trucking 
firm. 


NEW 
CHICAGOLAND 
HOUSING TREND 
QUARTERLY 
NOW AVAILABLE 


Publication of the first 
quarterly “Chicagoland Hous- 
ing Market,” the most com- 
plete monthly summary of 
trends in Metropolitan Chi- 
cago housing and business ac- 
tivity ever compiled, has been 
announced by John K. Lan- 
gum, Vice President, Research 
and Statistics Division of the 
Association, President of Busi- 
ness Economics, Inc. 

The publication, a project 
of the Association’s Research 
Clearing House Committee, 
consists of 84 indicators: re- 
flecting housing trends and 
relative data. 

Subscriptions are $25 yearly 
and may be obtained through 
the Association’s Research 
and Statistics Division, 30 W. 
Monroe Street. 
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NS ALN a a 
Calendar of Association Events 
Ere TE Sa 


June 15, 22, 29 


ILLINOIS COMMITTEE MEETINGS — Chairman, Jack H. 
Cornelius, Mgr. of Community Relations, The Peoples Gas, 


Light and Coke Co. 


June 20, 21, 27 
July Ss lie l2 


MEMBERSHIP LUNCHEON MEETINGS 


MEETING — Chair- 


Conference Room 
12:00 Noon 


Conference Room 
12s bs PAN 


Conference Room 


June 23 PUBLIC RELATIONS COMMITTEE : 
: man, Warren E. Thompson, Assistant Vice President, Chicago 12:00 Noon 
dhitlerand Drust.Go: 
July 6 INDUSTRIAL TRAFFIC COUNCIL MEETING — Chairman, Ss rt 
x. |. Werner, Traffic Mer., Motorola, Inc. almer House 
G. J. Werner, Traffic Mgt eannee 
July 7 BOARD OF DIRECTORS MEETING — President, James E. Conference Room 
Rutherford, Vice President in Charge of Mid-America Opera- 12:00 Noon 
tions, Prudential Insurance Co. 
July 24-28 CHICAGO WORLD MARKETING AND INTER-AMERI- McCormick Piace 


CAN INDUSTRIES CONFERENCE 


July 25-Aug. 10 


CHICAGO INTERNATIONAL TRADE FAIR 


McCormick Place 


LA OPTERON SR SELL APR TENET A OD cP NUNDIRSE PEE SHE AILS NARI DO AN NAMEMEDIA ANTSY DEAS MT IN AES wb ean ah RE EFL 
OPERATION EXPORT SUCCESS STORY 


Ekco Products Company’s increas- 
ingly large overseas operations are 
boosting the economy in Great Brit- 
ain and the European Common 
Market countries and at the same 
time they earn dollars for the Unit- 
ed States—just the recipe currently 
being sought in Washington. 

Arthur Keating, Chairman of the 
company, at a recent press confer- 
ence, described how Ekco’s foreign 
investment program, which was be- 
gun 25 years ago, is exactly the type 
of program the administration now 
is advocating—it returns dollars to 
the United States at a time they are 
needed and benefits two-way world 
trade as well. 

The company’s principal foreign 
subsidiary, The Prestige Group Lim- 
ited, Great Britain, paid Ekco more 
than $1 million in dividends and 
royalties last year, he reported. 
About 19 per cent of Ekco’s total 
sales and 25 per cent of net income 
came from its British subsidiary. 
The return to the company annually 
exceeds the original investment in 
the operation. 
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Although Ekco is expanding its 
foreign manufacturing facilities, the 
company maintains substantial ex- 
port trade. An important facet of 
this trade is the export of technical 
know-how, methods and equipment. 
The export business over the years 
has served as an entry, or proving 
ground, for expanded overseas op- 
erations. 

Ekco owns 70 per cent of the com- 
mon stock of The Prestige Group. 
Based on current quotations on the 
London Stock Exchange, Ekco’s 
holdings have a market value of 
more than $17 million, equal to $13 
per Ekco common share. 

Keating termed Prestige a ‘‘hid- 
den asset” of great and present 
future value to Ekco. ‘“There is ex- 
cellent potential for Prestige’s prod- 
ucts in the European Common 
Market,” he declared. Sales and 
warehousing companies operating in 
Belgium, Holland, Germany, France 
and Italy, had record volumes last 
year. 

Keating said that Eckco’s domestic 
operations have been benefited by 


Arthur Keating 


contributions in the manufacturing, 
metals treatment and technological 
fields developed in overseas opera- 
tions. 


EE eeenneesne ee EE 


Success stories similar to that of 
Ekco Products Company are solicited 
for these columns. Chicago area firms 
engaged in any phase of world trade 
are invited to» submit accounts of 
successful export operations to 
COMMERCE, 30 W. Monroe Street, 
Chicago 3, Ill., together with illustra- 
tive photographs. 
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Gluing It 


(Continued from page 39) 


Mulls is being used by some manu- 
facturers of small tools to fasten 
heads of golf clubs to steel shafts, 
hammer. heads and_ shovels to 
wooden handles. It is claimed this 
method produces a more satisfac- 
tory tool than when the handles are 
fitted in by the conventional proc- 
esse 


As though adhesive miracles would 
never stop happening, the medical 
profession has come up with a 
method of gluing broken bones back 
together. Dr. Michael P. Mandarino 
reports that the plastic glue he used 
on 150 cases at the Hahnemann 
Medical College and Hospital of 
Philadelphia, was 94 per cent suc- 
cessful in treating the cases. 


The glue is mixed at time of 
treatment by adding a catalyst to 
a prepolymer which then becomes a 
plastic. This hardens in a few min- 
utes. Patients with compound frac- 
tures, according to Dr. Mandarino, 
return to work four to six months 
earlier than those treated with plas- 
ter casts. Reports indicate that 
broken bones of 250 trial patients 
have been glued together in the 
past three years. 


One of the more marvelous fea- 
tures of these new sticky substances 
is the numerous unlikely articles that 
they can bind together—articles that 
never before could be made to stick 
to each other. You can bond wood 
to concrete, wood to steel, aluminum 
to plastic, glass to fiber—and the end 
is not yet. Chrysler Corporation says 
its Cycleweld Liquid Iron will bond 
iron, bronze, wood, aluminum, brass, 
porcelain, marble, glass, and other 
materials. In most of the stick-to- 
gether applications of an epoxy, 
the bond is stronger than the product 
it is holding together. 

Now, while there are a multitude 
of uses to which these high strength 
glues can be devoted, one limiting 
factor to their present increased use 
is the cost. The range is from $10 
to as much as $85 a gallon, depend- 
ing on use. There are hundreds of 
formulations. Eastman’s 910 super 
glue is priced at $75 a pound. Doubt- 
less an ever-increasing demand call- 
ing for an ever-increasing produc- 
tion will help to lower sale prices 
and cost of production. Cheaper 
methods of producing the epoxies 
_ likely will be discovered. 
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But even at that, their use has 
already been found to be less costly 
in many applications than other 
methods of fastening things together. 

The most likely field of uses was 
outlined in an address by F. J. 
Wehmer, an official of the Minnesota 
Mining & Manufacturing Company. 
At a Production meeting and Forum 
of the Society of Automotive Engi- 
neers in Chicago’s Drake Hotel, he 
outlined three general fields of uses. 
1) In a spot where there is no other 
way of fastening two materials to- 
gether. 2) In places where there is an 
economic advantage. For example, 
airplane makers who are already 
using epoxies in sizeable quantities 
save money assembling the sections 
with high strength glues rather than 
using the long, laborious process of 
fastening them with thousands of riv- 
ets. 3) In places where we want to get 
very high strength to weight ratios. 
This, he says, can often be accom- 
plished by the use of adhesives rather 
than by other means of fastening. 

But whatever the limitations, it 
appears the epoxies are going to play 
a dominant part in our future and 
do it in ways of which no one has 
yet dreamed. “What Epoxy has 
joined together let no weakling try 
to pull asunder.” 


Readers’ Viewpoint 


(Continued from page 3) 


the George Sollitt Construction Com- 
pany was the general contractor. 
Anything you can do to see that 

proper credit is given to Sumner S. 
Sollitt Company for the excellent 
job they did will be greatly appreci- 
ated. 

S. J. MILLER 

Director, PLANT ENGINEERING 

JosepH T. Ryerson & SON 


OUR APOLOGY 


The contractor for the award- 
winning Joseph T. Ryerson and Son, 
Inc. building is the Sumner S, Sollitt 
Construction Company. 

ComMERCE incorrectly credited the 
Citation of Merit for the builder 
to the George Sollitt Construction 
Company in the May issue. We 
ereatly regret the error and offer our 
apologies for any inconvenience or 
misunderstanding caused by the mis- 
take. 
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Stop me... 


A woman, after looking over a selection 
of thermometers, told the clerk, I'll take 
this Fahrenheit one. I know that’s a good 
brand.” 


Winter Wonderland: Mankind might 
take a lesson from the snowflake: No two are 
alike and yet look how beautifully they 
work together on major accomplishments, 
such as tying up traffic. 


At the end of an examination, the 
teacher in a mountain school told her 
pupils to write a pledge that they hadn’t 
received or given any help. One gangling 
youth, who had suffered throughout the 
test, wrote: 

“T ain’t received no help. And God knows 
I can’t give none.” 


A western state had just finished install- 
ing its new electric chair when a desperate 
horse thief was captured. ““This is a square 
dealin’ community,” the judge explained 
to him, “So before you get the fair trial 
the law entitles you to, I’m goin’ to ask you 
one question—do you want AC or DC?” 


A couple of Scotsmen were walking along 
a road and one was jingling something 
in his pocket. His pal asked, “Jock, you 
must have a lot of money in there?” 

“Oh, no,” said Jock, “that’s my wife’s 
false teeth. There’s been too much eating 
between meals at our house.” 


A wise teacher sent this note hore at 
the start of the term—“If you promise 
not to believe everything your child says 
happens at school, I'll promise not to be- 
lieve everything he says happens at home.” 


Survey to determine radio listening pref- 
erences required that the answers had to 
come from male heads of households. The 
survey got off to a fast start but was called 
off shortly. Answering the question ‘To 
whom are you listening now?” the first 207 
replied, “My wife.” 


“The Sunday School teacher was showing 
her pupils a picture of early Christian 
martyrs in a den of lions. One little boy 
was on the verge of tears. 

“Gee,” he said, “look at that poor lion 
in the back. He’s not getting any.” 
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Psychiatrist to male patient: “Did this 
feeling of being an insignificant pipsqueak 
come on suddenly, or did it develop nor- 
mally with marriage and parenthood?” 


Two calves frisked up to a cow who was 
standing in a pasture. One said, “Can my 
friend stay for dinner, Ma?” 


A little tot, in church for the first time, 
watched the usher pass the collection 
plates. When they neared the pew, he 
piped up loudly, “Don’t pay for me 
daddy, I’m under five.” 


Father of the bride to brand new son- 
in-law: “Son, you’re about to enter a fas- 
cinating new world where “Just because” is 
considered a reason and “Oh, you know!” 
is said to be an explanation.” 


An Alaskan on arriving in ‘Texas ap- 
proached a bystander and asked, “Where 
may I find a doctor?” 

“Are you ill?” inquired the ‘Texan. 

“No,” grinned the Alaskan, “I’m suffer- 
ing from claustrophobia.” 


The beautiful young lady went to the 
psychiatrist’s office for her first visit. The 
doctor looked at her for a few seconds, 
then said: “Come over here, please.” He 
promptly put his arms around her and 
kissed her. 

As he finally released her, he commented 
professionally, “That takes care of my prob- 
lem, now what’s yours?” 


When Bill rolled in plastered for the 
third night in a row, his wife dragged him 
to the window and pointed out over the 
city. In the distance they could see the 
blazing lights of a big distillery. 

“See how big it is?” she said. “They 
can always make it faster than you can 
drink it.” 

“Maybe so,” answered the husband, “but 
at least I got ‘em working nights.” 


Aboard a ship a magician was entertain- 
ing the guests—all except a parrot hanging 
nearby. Everything, including a_ pigecn, 
that was made to disappear was greeted by 
a shout of “Faker!” from the bird. 

Suddenly an explosion destroyed the 
ship, and the parrot landed on a raft 
occupied by the magician. After two days 
of merely sitting and staring at the man, 
the bird finally admitted: “All right, you 
win! What did you do with the ship?” 


Husband: “Darling, I brought home some 
things for the person I iove best. I bet 
you can’t guess what they are.” 

Wife: “Razor blades, cigars and a dozen 
golf balls.” 


One friend said to another: 

“Say, how did you get that scar across 
the bridge of your nose?” 

“From. glasses.” 

“Well, why don’t you get contact lenses?” 

“They don’t hold enough beer.” 


Your raise will be effective as soon as you are!” 
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- RETAILER | | the. Christmas 
Lae .../f Starts the day 
Thanksgiving. 


the Christmas rush 
starts the day after 
Labor Day when he 
starts shipping mier- 
chandise for the win- 
ter business. 


-~BOXMAKER the Christmas rush 

. Rae starts in April .. . 

or even earlier. The 

“Holiday Box’’ must 

be prepared in ample 

time to allow sched- 

uled shipments by the 

manufacturer all the way down the 
line. ; 

We started producing our award- 
winning holiday boxes last: April, 
and we'll be going strong through 
December. 

BUT if YOU haven't ordered your 
holiday boxes yet, it’s still not too 
late IF you CALL EAGLE TODAY! 


REMEMBER .. . EAGLE MAINTAINS A 
COMPLETE STOCK OF CHRISTMAS AND 
YEAR-ROUND SET-UP GIFT BOXES, GIFT 
FOLDERS, AND FOLDING GIFT BOXES! 


We specialize in ‘‘specialty’’ boxes for 
department stores and more than 70 in- 
dustries (including cosmetics, confections, 
textiles, jewelry, toys and electronics). 


Samples aud. E smoker 
ou” Request %. 


PAPER BOH MFG. CO. 
3021 WEST CARROLL AVENUE, CHICAGO 12, ILLINOIS ¢ VAN BUREN 6-411! 
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To a seller of air conditioners, there are 
only two kinds of people in a market. 
Those who buy. And those who can’t 
or won’t. 

The big problem, of course, is how to 
reach more of the right kind. And in 
Chicago, that’s easy. Most of them read 
the Tribune. In city and suburban 
households, 69% of the air conditioner 
buyers read the Sunday Tribune: 52% 
read the Daily Tribune. 

Now, maybe you sell autos or air 
travel instead of air conditioners. It 
doesn’t matter. The Tribune still de- 
livers a larger audience of actual buyers 
than any other Chicago newspaper. 

You'll sell more to the right kind of 
people—the people who buy—when 


you use the Tribune in Chicago. 


MORE READERS...MORE ADVERTISING...MORE RESULTS— 


THE TRIBUNE GETC EM IN CHICAGO! 


